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ve bu icerik hicbir sekilde Avrupa Birligi
ve Turkiye Cumhuriyeti’'nin goris ve
tutumunu yansitmak zorunda degildir.
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Bu proje Avrupa Biijive Tiirkize Cumhurijets
tarafindan finanse ediinekted,

N EEIS ARE
NEETPRO HIBE PROGRAMI

Turkiye Istatistik Kurumu (TUIK) 2018 yili verilerine gére; Tirkiye nifusu 82.003.882 olup, bunun
19.247.865’ini (%23,5) 15-29 yas arasi gencler olusturmaktadir. 15-24 yas grubundaki geng issizlik orani
%20,3’tur. Bu oran, %11 olan toplam issizlik oraninin neredeyse iki katidir. Bu oranin 6tesinde, NEET
olarak adlandirilan bir baska gosterge de genglerin isglcU piyasasina katiimini ve sosyal kosullarini
yansitmaktadir. TUIK’e gére “NEET” (egitimde, istihdamda veya 6gretimde olmayan) terimi, issiz
olan ve ne isglcine dahil olan ne de egitime (6rgln egitim, yaygin egitim, ¢iraklik egitimi) devam
eden gen¢ nufusu kapsamaktadir. Baska bir deyisle NEET orani, istihdam edilmeyen veya 6rgin/
yaygin egitime dahil olmayan genclerin geng¢ nifus igcindeki payidir. 2018 yilinda NEET orani 15-19 yas
grubunda %17,4; 20-24 yas grubunda %32,2 ve 25-29 yas grubunda %33,9’dur. Yaslanma ile NEET
olma riski arasindaki pozitif korelasyon géz éninde bulundurularak, bu teklif cagrisinin yas araligi 15-
29 olarak belirlenmistir. TUIK 2018 isgiicli Piyasasi Arastirmasi istatistiklerine gére, tim yas gruplarinda
NEET’lerin ¢ogunlugunu kadinlar olusturmaktadir. Ozellikle 25-29 yas grubunda NEET kadinlarin
orani, NEET erkeklerin oranindan neredeyse U¢ kat daha fazladir. Bu istatistik i1siginda, bu Hibe
Programi toplumsal cinsiyet esitliginin tesvik edilmesini ve kadinlarin hibe projelerine katiimini dikkate
almaktadir. NEET olmanin disik egditim ve beceri seviyesi, okuldan ise geciste yasanan zorluklar,
ev ici sorumluluklar vb. gibi nedenlerinin yani sira isglcU piyasasinin talep tarafindaki zorluklar da
bulunmaktadir. NEET olmanin bireysel, ekonomik ve sosyal agidan dezavantajlari bulunmaktadir.
Genclerin isglcul piyasasina ve egitime katilamamalari, ekonomik refahlari Gzerinde olumsuz bir etkiye
sahiptir. Geng issizligi ve hareketsizligi, sosyal ve psikolojik sorunlara ve 6zglven kaybina neden
olabilir. Bu durum uretim kaybina yol acabilecedi gibi, edinilen becerilerin ve egitim kazanimlarinin
kaybedilmesi nedeniyle geng isglicinin kullanilamamasina da neden olabilir. Ayrica genclerin istihdam
ve egitim disinda kalma sureclerinin uzunlugu sosyal dislanma riskini de beraberinde getirmektedir.
istihdam, Egitim ve Sosyal Politikalar Sektérel Operasyonel Programi (EESP SOP), Turkiye’nin AB ile
arasindaki farki kapatmak igin insan potansiyeline daha fazla yatirm yapmasi gerektigi dustnulen
istihdam, egitim ve sosyal politika alanlarindaki politikalarin gelistirimesine y&dnelik c¢abalarini
desteklemek Gzere tasarlanmistir. Bu hibe programinin, EESP SOP’un “Faaliyet LII: istihdam ve istihdam
Edilebilirligin Tesvik Edilmesi” hedefine ulasilmasina katkida bulunmasi beklenmektedir. Bu faaliyet
altinda “kadinlar, gencler ve 6zel politikalara ihtiya¢ duyan kisiler gibi 6zel hedef gruplara odaklanarak
Aktif is Guci Piyasasi Programlari (AiPP) ve diger politika tedbirlerinin uygulanmasi yoluyla istihdamin
ve istihdam edilebilirligin artirimasi” ifadesi yer almaktadir. Buna ek olarak, AiPP’ler ve danismanlik ve
mali destekler araciligiyla NEET lerin istihdam edilebilirliginin artirlmasina katkida bulunmak amaciyla,
Turkiye'yi AB katilim strecine hazirlamak i¢cin dnemli bir adim olmasi beklenmektedir.Bu nedenle, bu
hibe programi Ulusal ve AB 6nceliklerine uygun olarak tasarlanmis olup, hibe projeleri tarafindan
sunulacak AIPP ve bitinsel isglicl piyasasi destekleri araciligiyla NEET lerin istihdam edilebilirligini ve
isgUcl piyasasina katiimini artirmayi amaclamaktadir.

Bu kapsamda Trabzon Ticaret Borsasi Uretim, Satis ve Pazarlama alaninda bircok pozisyonda yer
alabilecek nitelikli gengler yetistirmek ve is glcl piyasasina destek olmak amaciyla NEETs Are
Accessing to Market Projesi’ ni hazirlamistir. Proje, T.C. Calisma ve Sosyal Guvenlik Bakanligi Dis
fliskiler ve Avrupa Birligi Genel Mudurlugu “NEETPRO” Hibe Programi Kapsaminda desteklenmeye
hak kazanmis ve proje 2023 yili Agustos ayinda yUrutilmeye baslanmistir.
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NEETPRO GRANT PROGRAM

According to 2018 data from the Turkish Statistical Institute (TUIK), the population of Turkey is
82,003,882, of which 19,247,865 (23.5%) are young people aged 15-29. The youth unemployment rate
for the 15-24 age group is 20.3%, nearly double the overall unemployment rate of 11%. Beyond this
figure, another indicator, referred to as NEET, also reflects young people’s participation in the labor
market and their social conditions. According to TUIK, the term “NEET” (not in education, employment,
or training) encompasses the youth population who are unemployed and neither part of the labor
force nor continuing education (formal education, non-formal education, apprenticeship training). In
other words, the NEET rate represents the share of young people who are not employed or engaged in
formal/non-formal education among the total youth population. In 2018, the NEET rate was 17.4% for
the 15-19 age group, 32.2% for the 20-24 age group, and 33.9% for the 25-29 age group. Considering
the positive correlation between aging and the risk of becoming NEET, the age range for this call
for proposals has been set at 15-29. According to the 2018 Labor Market Survey Statistics of TUIK,
women make up the majority of NEETs across all age groups. Particularly in the 25-29 age group, the
proportion of NEET women is nearly three times that of NEET men. In light of this statistic, this Grant
Program takes into account the promotion of gender equality and the participation of women in grant
projects.

In addition to the reasons for being NEET, such as low education and skill levels, difficulties in
transitioning from school to work, domestic responsibilities, etc., there are also challenges on the
demand side of the labor market. Being NEET has disadvantages on an individual, economic, and
social level. The inability of young people to participate in the labor market and education has a
negative impact on their economic well-being. Youth unemployment and inactivity can lead to social
and psychological issues and a loss of self-confidence. This situation can lead to a loss of production
and the underutilization of young labor due to the loss of skills and educational gains. Additionally,
the length of time young people remain outside employment and education increases the risk of social
exclusion.

The Employment, Education, and Social Policies Sectoral Operational Program (EESP SOP) is designed
to support efforts to develop policies in the fields of employment, education, and social policy, where
it is considered that Turkey needs to invest more in human potential to bridge the gap with the EU.
This grant program is expected to contribute to the achievement of the EESP SOP’s goal of “Activity
LIl: Promoting Employment and Employability.” This activity focuses on increasing employment and
employability through the implementation of Active Labor Market Programs (ALMPs) and other policy
measures, particularly targeting specific groups such as women, youth, and individuals needing special
policies. In addition, it is expected to be an important step in preparing Turkey for the EU accession
process by contributing to the employability of NEETs through ALMPs, consultancy, and financial
supports.

Therefore, this grant program has been designed in line with national and EU priorities, aiming to
increase the employability and labor market participation of NEETs through ALMPs and holistic labor
market supports to be provided by grant projects.

In this context, Trabzon Commodity Exchange has prepared the NEETs Are Accessing to Market
Project in order to train qualified young people who can take part in many positions in Production,
Sales and Marketing and to support the labor market. The project was entitled to be supported within
the scope of the “NEETPRO” Grant Program of the General Directorate of Foreign Relations and
European Union of the Ministry of Labor and Social Security of the Republic of Turkey and the project
started to be implemented in August 2023.
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Trabzon Ticaret Borsasiolarak, genclerimizin
toplumsal ve ekonomik hayata katilimlarini

artirmak amacilyla hayata gecirdigimiz
“NEET’ler Pazara Erisiyor” projesi,
genclerimizin is dlinyasinda daha etkin bir
sekilde yer almalarini saglamak icin atilmis
onemli bir adimdir. Genglerimiz, Ulkemizin
gelecegi ve ekonomik kalkinmamizin en
blylk glvencesidir. Bu bilingle, egitimde
ve istihdamda olmayan genclerimizin,
ihtiyac duyulan mesleki ve sosyal becerileri
kazanarak is glclne katilmalar icin bu
projeyi baslattik.

Projemizin basariyla tamamlanmis olmasi,
sadece Trabzon Ticaret Borsasi icin dedil,
ayni zamanda Trabzon ve ¢evre illerimizdeki
gencler icin de buyuk bir kazanim olmustur.
Proje sUresince duzenledigimiz genis katiimli
egitim programlar, sektorel seminerler

© O @O/ neet2market

ve uygulamal calismalar ile genclerimizin
hem bilgi hem de becerilerini artirmayi
hedefledik. Bu surecte, genclerimize
yalnizca teorik bilgiler sunmakla kalmayip,
onlari is dinyasinda karsilasacaklari gercek
yasam senaryolarina hazirladik.

Bugln geldigimiz noktada, projemizin
genclerimizin kariyer yolculuklarina
sundugu katkilart gdérmekten buyuk bir
gurur duyuyoruz. Bu vesileyle projeye
katki  saglayan  tum paydaslarimiza,
egitimcilerimize ve genclerimize tesekklr
ediyor, projenin sonuglarinin genglerimizin

gelecegine 1silk tutacadina inaniyorum.
Trabzon Ticaret Borsasi olarak, bu tdr
projelere olan destegimizi surdurmeye

ve genclerimizin yaninda olmaya devam
edecegiz.

Nevzat OZER
Borsa Meclis Baskani
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The “NEETs Are Accessing the Market”
project, which we have implemented as
Trabzon Commodity Exchange to increase
the participation of our youth in social and
economic life, is an important step taken
to ensure that our young people take a
more active role in the business world. Our
youth are the future of our country and
the greatest guarantee of our economic
development. With this awareness, we
launched this project to help young people
who are not in education or employment
gain the necessary professional and social
skills to enter the workforce.

The successful completion of our project
has been a significant achievement not only
for Trabzon Commodity Exchange but also
for the youth in Trabzon and neighboring
provinces. Throughout the project, we aimed
to enhance both the knowledge and skills of

. \VWW.Neet2market.com
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our young people through comprehensive
training programs, sectoral seminars, and
hands-on activities. During this process, we
not only provided theoretical knowledge
but also prepared our youth for real-
life scenarios they may encounter in the
business world.

At this point, we are proud to see the
contributions our project has made to
the career journeys of our youth. | would
like to take this opportunity to thank all
our stakeholders, intructors, and young
participants for their contributions to the
project, and | believe that the results of the
project will illuminate the future of our youth.
As Trabzon Commodity Exchange, we will
continue to support such projects and stand
by our youth.
Nevzat OZER
Chairman of the Assembly




Trabzon Ticaret Borsasi olarak genclerimizin
isgUcune daha niteliklibir sekilde katiimalarini
saglamak amaciyla yudratttgumuz “NEET’
ler Pazara Erisiyor” projesi, gelecegimizin
teminati  olan genclerimizin mesleki
gelisimlerine katki sunmak adina onemli
bir adim olmustur. Egitimde ve istihdamda
olmayan genclerimizin, is dinyasinda gugclu
ve donanimli bireyler olarak yer alabilmeleri
bizim en buyuk &énceliklerimizden biridir.

NEET’ ler PazaraErisiyor projesikapsaminda,
genclerimizin bilgi ve becerilerini gelistirmek
amaciyla genis katilimh egitim programlari,
sektorel seminerler ve teknik geziler
dlzenledik. Sadece teorik bilgilerle sinirh
kalmayarak, genclerimizi is duUnyasinda
karsilasabilecekleri gercek yasam
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senaryolarina hazirladik.

Teknoloji ve egditimin glcint kullanarak
genclerimizin kariyerlerinde bir adim &ne
gecmelerini hedefledik. Bugln projemizin
basarisinigdrmek ve genclerimizin kazandigi
yetkinlikleri izlemek bizler icin blyUk
bir gurur kaynadidir. Bu slrecte emegdi
gecen tum paydaslarimiza, egitimcilere
ve projeye katillan genclerimize yUrekten
tesekklr ediyor, onlarin gelecekteki kariyer
yolculuklarinda basarili olmalarini diliyorum.
Trabzon Ticaret Borsasi olarak her zaman
genclerimizin  yaninda olmaya ve onlara
destek vermeye devam edecegiz.

Eyylip ERGAN
Yénetim Kurulu Baskani
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As Trabzon Commodity Exchange, the
“NEETs Are Accessing the Market” project,
which we have implemented to ensure
that our youth participate in the workforce
in a more qualified manner, has been
an important step in contributing to the
professional development of our youth,
who are the guarantee of our future. One
of our top priorities is to ensure that our
young people, who are not in education
or employment, can take their place in the
business world as strong and equipped
individuals.

Within the scope of the “NEETs Are
Accessing the Market” project, we organized
comprehensive training programs, sectoral
seminars, and technical trips to enhance the
knowledge and skills of our youth. We not
only provided theoretical knowledge but
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also prepared our young people for real-
life scenarios they might encounter in the
business world.

By harnessing the power of technology and
education, we aimed to help our youth take
a step forward in their careers. Today, seeing
the success of our project and observing
the competencies our young participants
have gained is a great source of pride for
us. | sincerely thank all our stakeholders,
educators, and the young people who
participated in the project, and | wish them
success in their future career journeys. As
Trabzon Commodity Exchange, we will
always stand by our youth and continue to
support them.

Eyylip Ergan
Chairman of the Executive Committee




Karadeniz  Teknik  Universitesi  olarak,
genglerimizin gelecegine yonelik stratejik
bir yatirm olan “NEET’ler Pazara Erisiyor”
projesini basariyla tamamlamis olmanin
mutlulugunu yasiyoruz. Bu proje, yalnizca
gencglerimize  mesleki  bilgi  ve beceri
kazandirmayl amaclayan bir egitim programi
olmanin o6tesinde, onlari is glcl piyasasina
etkin bir sekilde hazirlayarak toplumsal
kalkinmaya da énemli katkilar saglamaktadir.

GUnUmuzde geng issizligi, sadece ekonomik
bldylme hedeflerini engellemekle kalmayip,
toplumsal refahi ve istikrari da tehdit
eden ciddi bir sorun olarak karsimiza
ctkmaktadir. Bu nedenle, genglerimizin is
glcl piyasasinda karsilastiklari  zorluklari
asabilmeleri, kendilerine olan guvenlerini
artirmalari ve is dinyasina daha hazirlikli bir
sekilde adim atabilmeleri igin bu tur projelerin
hayata gecirilmesi blyUk 6nem tasimaktadir.
Universitemiz, her zaman genclerimizin
egitimine ve gelisimine &ncelik veren bir
kurum olarak, bu projeye sagladigi akademik
destek ve bilgi birikimi ile onlarin yaninda
olmustur.

“NEET’ler Pazara Erisiyor” projesi
kapsaminda sunulan egitimler, uluslararasi
ticaret, teknik Ingilizce, gida ve Uretim
standartlari, pazarlama stratejileri  gibi
onemli alanlarda genclerimize kapsamli bilgi
ve beceriler kazandirmistir. Ayni zamanda,
inracatla ilgili farkindalik seminerleri, is
dinyasiyla yapilan goérismeler ve teknik
ziyaretler, katiimcilarimizin pratik deneyim
kazanmasina olanak saglamistir.

Bu projeye katkisaglayantim paydaslarimiza,
ozellikle Trabzon Ticaret Borsasi ve Trabzon
Calisma ve is Kurumu il Midurligi'ne icten
tesekklrlerimi sunarim. Gengclerimizin,
aldiklart bu egitimlerle is gucine o6nemli
katkilarda bulunacaklarina ve Ulkemizin
kalkinmasinda aktif bir rol oynayacaklarina
ylUrekten inaniyorum. Karadeniz Teknik
Universitesi olarak, onlarin basarilariyla her
zaman gurur duymaya devam edecegiz.

Prof. Dr. Hamdullah CUVALCI
KTU Rektéri
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As Karadeniz Technical University, we are
delighted to have successfully completed the
“NEETs Are Accessing the Market” project,
which represents a strategic investment in the
future of our youth. This project goes beyond
being an educational program aimed at
equipping our young people with vocational
knowledge and skills; it also plays a vital role
in preparing them for the labor market and
making significant contributions to societal
development.

Today, youth unemployment poses a serious
challenge, not only hindering economic
growth objectives but also threatening social
welfare and stability. Therefore, implementing
such projects to help young people overcome
the challenges they face in the labor market,
increase their confidence, and enter the
business world more prepared is of great
importance. As a university that always
prioritizes the education and development
of our youth, we have supported this project
with our academic expertise and knowledge.

e\ WW.neet2market.com 13
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Within the scope of the “NEETs Are Accessing
the Market” project, the training provided
has equipped our young people with
comprehensive knowledge and skills in key
areas such as international trade, technical
English, food and production standards, and
marketing strategies. Additionally, awareness
seminars on exports, meetings with industry
professionals, and technical visits have
provided our participants with practical
experience.

| would like to extend my sincere thanks
to all stakeholders who contributed to
this project, particularly the Trabzon
Commodity Exchange and the Trabzon
Provincial Directorate of Employment and
Labor. | wholeheartedly believe that our
young people, with the education they have
received, will make significant contributions
to the workforce and play an active role in
the development of our country. As Karadeniz
Technical University, we will always be proud
of their achievements.

Prof. Dr. Hamdullah CUVALCI
Rector of Karadeniz Technical University




PROJEMIZ

T.C. Calisma ve Sosyal Guvenlik Bakanlig Dis iliskiler
ve Avrupa Birligi Genel Mudurligu “Ne Egitimde Ne
istihdamda Olan Gengler icin isglicli Piyasasini Destek
Programi  (NEETPRO)” Hibe Programi kapsaminda
Trabzon Ticaret Borsasi koordinatorliginde, Karadeniz
Teknik Universitesi isbirligi ile yuratilmektedir.

THE PROJECT

The “Labor Market Support Program for Young People
Neither in Employment Nor in Education (NEETPRO)”
Grant Program of the Republic of Turkey Ministry
of Labor and Social Security, Directorate General
for Foreign Relations and European Union Affairs, is
being carried out under the coordination of Trabzon
Commodity Exchange in cooperation with Karadeniz
Technical University.
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AMACIMIZ

NEET’lerin is glclUne katiimina katkida bulunmak;
dolayisiyla, kapsayici ve aktif is glcl piyasasl
eylemlerinin uygulanmasi yoluyla NEET’lerin istihdam
oraninda bir artis saglamaktir.

Projemizin 6zel hedefi ise en az %50’si kadinlardan
olusan 15-29 yas arasi 60 NEET’in mesleki, genel ve
sosyal beceri egditimleri yoluyla is gucune katiimina
katkida bulunmak; boylelikle KOBP'lerin pazara erisim
becerilerini artirarak rekabet edebilirlik dlzeylerinde
artis saglamaktir.

OUR OBJECTIVE

The objective is to contribute to the labor market
participation of NEETSs, thus increasing their employment
rate through the implementation of inclusive and active
labor market actions.

The specific objective of our project is to facilitate the
labor market participation of 60 NEETs aged 15-29, at
least 50% of whom are women, through vocational,
general, and social skills training. In doing so, we aim
to enhance the market access capabilities of SMES,
thereby improving their competitiveness.

e \WWW.Neet2market.com
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PROJE FAALIYETLERI/
PROJECT ACTIVITIES
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PROMOTION
OF THE PROJECT

PROJENIN
DUYURULMASI

Ne egitimde ne istihdamda olan 15-29 yas
araligindaki gencglere projeyi duyurmak
amaclyla, proje afisleri ve brosurleri ilgili
kurum ve kuruluslara dagitimis ayrica
sosyal medya uygulamalarindan (facebook,
instagram, linkedin vb.) reklamlar verilmistir.
Sosyal medya reklamlariyla birlikte yerel
gazetelerde, projenin  web sitesinde,
haber web sitelerinde ve Trabzon TRT
radyosunda  farkll  tarihlerde  projenin
duyurusu gerceklestirilmistir. Tum ilan ve
duyurular kursiyer adaylarini basvuru linkine
yoénlendirmistir.

18

In order to promote the project to young
people between the ages 15-29 who are
neither in education nor employment, project
posters and brochures were distributed
to relevant institutions and organizations,
and advertisements were placed on social
media platforms (Facebook, Instagram,
LinkedIn, etc.). In addition to social media
ads, the project was announced at
different times through local newspapers,
the project’s website, news websites, and
Trabzon TRT radio. All announcements and
notices directed potential applicants to the
application link.
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"MEET'ler Pazara Erigiyor Projesine katilin, Ucretsiz
Mesleki Efitimlarle Kariyerinizin Kapdann Aralayin!"
...daha fazla gir
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MULAKATLAR

Basvuruda bulunan kursiyer adaylari, ilk
olarak projeye dahil olma kosullarina goére
ayrilip, uygun adaylar online ve ylz ylze
mulakatlara davet edilmistir. Milakatlar
ISKUR, KTU ve TTB’nin katilimiyla 11-12-18
Ekim 2023 tarihlerinde dizenlenmistir.

Kursiyerlerin puanlanmasinda yabanci
dil, projeye duyulan ilgi, proje sonrasl
hedefler, projeye olasi devamliligi, kendi
egitim alani, deneyim ve &zglven,
kendileriniifade etme tarzlari gibi bashklar
kurum temsilcileri tarafindan puanlanarak
kursiyer secimi gerceklestirilmistir.

Yapilan mulakatlarda projeye
basvuru yapan 250 aday arasindan
60 aday Dbelirlenmis ve mdulakat
sonucglari neet2market web sitesinden
duyurulmustur.

20 QO OO/ neet2market

INTERVIEWS

The applicants who applied for the
project were first filtered according
to the eligibility criteria, and suitable
candidates were invited to online and
face-to-face interviews. The interviews
were held on October 11-12 and 18, 2023,
with the participation of ISKUR, KTU, and
TTB.

During the interviews, candidates were
evaluated by institutional representatives
on various criteria such as foreign
language skills, interest in the project,
post-project goals, potential project
continuity,  educational  background,
experience and confidence, and their
ability to express themselves. Based on
these evaluations, 60 candidates were
selected from a pool of 250 applicants,
and the interview results were announced
on the neet2market website.
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ACILIS
KONFERANSI

Projenin goruanurltgind ve
taninirhgini - arttirmak, daha fazla
hedef gruba ve nihai yararlaniciya
ulasmak amaciyla proje
baslangicinda 17.10.2023 tarihinde
Panagia Premier Otel - Trabzon’ da
acilis konferansi dizenlemistir.

Acilis Konferansina Trabzon Vali
Yardmcisi  Omer  Sahin, KTU
Rektora Prof. Dr. Hamdullah Cuvalci,
Avrasya Universitesi (AU) Rektori
Prof. Dr. FlUsun Terzioglu, Meclis
Baskanimiz Nevzat Ozer ile Yonetim
Kurulu Baskanimiz EyyuUp Ergan,
TTSO Meclis Baskani Sadan Eren
ile Yonetim Kurulu Baskani Erkut
Celebi, Of TSO Baskani Erdal Saral,
TESOB Baskani Metin Kara, iSKUR
Trabzon Mudurd Servet Kaba,
Trabzon BuyUksehir Belediyesi
Kltir ve Sosyal isler Daire Baskani
Erdem Zekeriya liskenderoglu,
Tarim ve Orman Il Mudurltgu Kirsal
Kalkinma ve Orgiitlenme Sube
Mudurd Yuksel Kilig, TKDK Trabzon
il Koordinatéri Sansal Aydogdu,
resmi ve sivil toplum temisilcileri,
meclis Uyeleri ve kursiyer adaylari
katihm gostermistir.
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OPENING
CONFERENCE

In order to increase the visibility
and recognition of the project and
to reach more target groups and
final beneficiaries, an opening
conference was organized at
Panagia Premier Hotel - Trabzon
on 17.10.2023.

Fusun Terzioglu, our Assembly
Chairman Nevzat Ozer and our
Chairman Eyyldp Ergan, TTSO
Assembly Chairman Sadan Eren
and Chairman  Erkut  Celebi,
Of TSO Chairman Erdal Saral,
TESOB Chairman Metin Kara,
ISKUR Trabzon Manager Servet
Kaba, Trabzon  Metropolitan
Municipality Culture and Social
Affairs Department Head Erdem
Zekeriya I[skenderoglu, Provincial
Directorate of Agriculture and
Forestry Rural Development and
Organization Branch Manager
Yiksel Kilig, TKDK Trabzon
Provincial Coordinator Sansal
Aydogdu, official and  civil
society representatives, council
members and trainee candidates
participated.
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EGITIMLER

Proje, O1 Agustos 2023 tarihinde
Trabzon Ticaret Borsasr'nda
baslamis ve 30.09. 2024 tarihinde
tamamlanmistir.. Egitimler,
seminerler ve diger proje
faaliyetleri bu tarihler arasinda
planli bir sekilde gerceklestirilmistir

Proje kapsaminda 15-29 vyas
araliginda, ne egitimde ne
istihdamda olan genglere yonelik
toplamda 1608 saat suren cesitli
egitim programlari dizenlenmistir.
Bu egitimler, U¢ ana baslik altinda
toplanmistir:
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TRAININGS

The project started on August
01, 2023 at Trabzon Commodity
Exchange and was completed on
30.09.2024. Trainings, seminars
and other project activities were
carried out conspiratorially
between these dates.

Within the scope of the project,
various training programs
lasting 1608 hours in total were
organized for young people
between the ages of 15-29 who
are neither in education nor in
employment. These trainings are
categorized under three main
headings:

QO OO/ nect2market



Genel Uluslararasi Ticaret, Teknik ingilizce, Kir!etici Maddeler,
GDO’lar, Hijyen, Paketleme Kurallari, Organik Uretim,
Etiketleme, Pazarlama Standartlari, Pazarlama Arastirmasi

1608 SAAT Formal ve informal iletisim Becerileri

(30 Ekim 2023
06 Subat 2024)

SOSYAL S .
Ozglven,Mativasyon

General International Trade, Technical English, Pollutants,
Mol Gclos, Hygiene, Labelling, Organic Production, Packaging
Rules, Marketing Standards, Marketing Surveys

Formal And Informal Communication Skills
Hieation >k 1608 HOUR

(30 October 2023
06 February 2024)

Self-Confidence, Motivation

www.neet2market.com




EGITIMLERIN
UYGULANMASI

Ne egitimde ne istihdamda olan
15-29 yas araligindaki genclere
ulasip ilgili mulakat sureclerimizi
tamamladiktan sonra 30.10.2023
tarihinde  egitim  faaliyetlerimiz
Trabzon Ticaret Borsas’ nda
baslatildi.

Trabzon Ticaret Borsasr'nin uygun
gordugu 3 egitim salonu kursiyerler
icin goérunurluk kurallarina uygun
sekilde hazirlandi.

24 QO OO/ neet2market

IMPLEMENTATION
OF TRAININGS

After reaching young people between
the ages of 15-29 who are neither in
education nor in employment and
completing the relevant interview
processes, our training activities were
started on 30.10.2023 at Trabzon
Commodity Exchange.

The 3 training halls of Trabzon
Commodity Exchange were prepared
in accordance with the visibility rules
for the trainees.
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: Glindem KONT
Egitim Slresi : 80 saat

Egitmen

1.GENEL ULUSLARARASI

TICARET EGIiTiMi

Uluslararasi ticaret, isletmelerin; teknolojik
yatinm ve gelismeyi destekleyecek yeni
yoéntem ve tekniklerin &drenebilmesine,
Uretim kapasitesinin tam olarak kullanimina
imkan vererek, birim maliyetin dusmesine,
ic pazara badgmliigin azaltiimasina olanak
saglamaktadir. Bu c¢ercevede, Genel
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Uluslararasi Ticaret Ders konulari, 6grencilere
farkl Ulkelerle ticaret yapma ve uluslararasi
is firsatlarini degerlendirme, farkli pazarlarin
dinamiklerini, kultarel farkhliklarini anlayarak
uyum saglama stratejileri olusturma becerileri
kazandirmistir.
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: Glindem KONT
Training Duration : 80 hours

Instructor

1. GENERAL INTERNATIONAL

TRADE TRAINING

International  trade enables businesses
to learn new methods and techniques to
support  technological investment and
development, to fully utilize production
capacity, to reduce unit costs and to reduce
dependence on the domestic market. In
this context, General International Trade

course topics have provided students with
the skills to trade with different countries
and to evaluate international business
opportunities, to understand the dynamics
and cultural differences of different markets
and to create adaptation strategies.
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1.GENEL
ULUSLARARASI
TIiCARET EGITiMi

Ulkelerin ekonomi politikalarini belirlemede,
uluslararasi  ticaretin  onemli bir roll
bulunmakla birlikte, ayni zamanda Ulkeye
yatirm yapacaklar icin yol g&sterici niteligi
de vardir. Uluslararasi ticaret faaliyetlerini
basariyla surdiren ulkeler, ulusal gelir ve
refahini da arttirmaktadirlar. Dis ticaret,
Ulkelerin belirli mallarin Uretiminde
uzmanlasmasini saglayarak, 6grenmeyi ve
Urtn hakkinda yeni buluslarn hizlandirmakta;
Ulkelere olcek ekonomilerinden faydalanma
imkani vermekte, ayrica dlnya Uretim
kaynaklari, isglcl ve zamanin da etkin
kullanimini saglamaktadir.

Dis ticaretin bahsedilen bu faydalari 6zellikle
kdguk ekonomiler icin daha 6nemlidir. Bu tur
ekonomiler sadece yurt icinde Urettiklerini
tiketmeye zorlandiklari takdirde, bilim,
teknoloji, yonetim ve finansal dizenlemeleri
dogru zamanda dodru sekilde yapma
konusundaki  basarisizliklari da  dikkate
alindiginda, uzmanlasmayi yUksek dlzeyde
surduremeyecek; daha az c¢esit Urinu daha
ylUksek fiyata tUketmek zorunda kalacak
ve bu da refah duzeyini olumsuz ydnde
etkileyecektir.

Bununla birlikte, gerekli alt yapi calismasi
yapiimadan yurt disina acilmak firmalar
acisindan riskli durumlar olusturabilmektedir.
Yapilantemelyanlislardan biri, i¢ pazarlariigin
gecerliticaret kurallarinin, is yapis sekillerinin,
tUketici davranislarinin ve Urun tercihlerinin
hedef Ulke pazarlarinda da aynen gecerli
olabilecegini dusunulmesidir.  Uluslararasi
pazarda, standart veya uyarlanmis mal
politikalarinin hangisinin basaril olacagi, dis
pazarlarin sosyo-ekonomik ve kulttrel yapisi,
tUketici davranislari, rakiplerin takip ettikleri
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politikalar gibi cok farkl faktorlere baghdir.

Pazar olanaklarinin tanimlanabilmesi ve firma
amaclari yoninden degerlendiriimesi, etkin
bir bilgilendirme sistemine ve arastirma
calismalarina  baghdir.  Firmanin  yetersiz
pazar bilgisi ve tuketici tercihlerinin dogru
analiz edilememesi, o pazardaki is yapma
kaltartd  konusunda yeterince arastirma
yapilimadan giris karari veriimesi hem 6nemli
finansal kayiplara hem de o pazarda olumsuz
bir firma ve Urin imajinin olusmasina yol

acabilmektedir. Bu nedenle, uluslararasi
pazarlara acllmayl hedefleyen sirketlerin
dikkatli bir sekilde planlama yapmasi

gerekmekte olup, ihracat planlama sureci
belirli kararlari ve asamalari icermektedir.
ilk asama olarak, sirket, kendi ic analizini
yapma vyoluyla kuresel pazarlara hazrr
olup olmadiklart yénUinde durum tespiti
yapmalidir. ikinci asama olarak, pazarlari /
Ulkeleri tanimlanmasi, Urun veya hizmeti
icin klresel pazarin bir fotografini cekip
analizini  gergeklestirmesi  gerekmektedir.
Daha sonraki asamalarda, hedef ulke(ler)e
yonelik pazarlama karmasini tasarlamasi ve
pazarin surekliligini saglanmasi icin gerekli
kontrollerin yapilabilecegi kriterler / sistemler
gelistirmelidir.

Genel Uluslararasi Ticareti egitiminde edinilen
bilgilerin, yurt disina ag¢iima surecinde tim
asamalarin dikkatli sekilde yuratilmesine
katki saglayacagdi degerlendiriimektedir.

Egitmen Glindem KONT
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1. GENERAL
INTERNATIONAL
TRADE TRAINING

International trade plays a significant role in
determining the economic policies of countries
and serves as a guiding factor for those
who plan to invest in the country. Countries
that successfully carry out international
trade activities also increase their national
income and welfare. Foreign trade allows
countries to specialize in the production of
certain goods, accelerating learning and
innovations regarding the product. It provides
opportunities for countries to benefit from
economies of scale, and ensures the efficient
use of global production resources, labor,
and time.

These benefits of foreign trade are
particularly important for small economies.
If such economies are forced to consume
only what they produce domestically, they
will struggle to maintain a high level of
specialization, especially when considering
their potential failure to implement scientific,
technological, managerial, and financial
regulations correctly and in a timely manner.
As a result, they may be forced to consume
fewer types of products at higher prices,
negatively impacting their welfare.

However, expanding abroad without the
necessary groundwork can create risks for
companies. One of the fundamental mistakes
made is assuming that the trade rules,
business practices, consumer behaviors, and
product preferences that apply to domestic
markets will also apply to target country
markets. Success in international markets
depends on various factors such as the
socio-economic and cultural structure of

foreign markets, consumer behavior, and
the strategies followed by competitors,
determining  whether  standardized  or
adapted product policies will be effective.

Identifying  market  opportunities  and
evaluating them in terms of company
objectives relies on an effective information
system and research studies. A company’s
inadequate market knowledge and failure
to correctly analyze consumer preferences,
as well as making entry decisions without
sufficiently researching the business culture in
that market, can lead to significant financial
losses and create a negative image of the
company and its products in that market.
Therefore, companies aiming to expand into
international markets must carefully plan
their export processes, which include specific
decisions and stages. In the first stage, a
company should assess whether it is ready
for global markets by conducting an internal
analysis. In the second stage, it should
identify markets/countries and analyze the
global market for its product or service.
In subsequent stages, it should design a
marketing mix for the target country(ies) and
develop criteria/systems that can ensure
market sustainability through necessary
controls.

The knowledge gained in General International
Trade training is expected to contribute to
the careful execution of all stages during the
process of expanding abroad.

Instructor Glindem KONT
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: Atiye DEGIRMENCI
Egitim SuUresi : 80 saat

Egitmen

2. TEKNIK
INGILIZCE EGIiTiMI

Teknik ingilizce egitimi siirecinde kursiyerlerin
dil  becerilerini  gelistirmelerine,  teknik
terimleri 6grenmelerine, teknik metinleri
okuma ve yazma ve teknik konusmalarda
iletisim kurma becerilerini gelistirmelerine
katki saglanmistir. Gida sektérinde bir
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calisanin  sahip olmasi gereken Teknik
ingilizce bilgisi; Yasal mevzuat, kalite-kontrol,
is sagligi ve guvenligi gibi glncel konular, bir
Urdnin hammadde satin alma sUrecinden
son tiketiciye ulasana kadar tUm tedarik
zinciri sunulmustur.
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: Atiye DEGIRMENCiI
Training Duration : 80 hours

Instructor

2. TECHNICAL
ENGLISH EDUCATION

During the Technical English  training
process, trainees were helped to improve
their language skills, learn technical terms,
improve their ability to read and write
technical texts and communicate in technical
conversations. Technical English knowledge
that an employee in the food sector should

have; Current issues such as legal legislation,
quality-control, occupational health and
safety, the entire supply chain of a product
from the raw material purchasing process
until it reaches the end consumer are
presented.
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2. TECHNICAL
ENGLISH
EDUCATION

Gida sektorindeki rekabette belirleyici
unsurlardan biri hi¢ stiphesiz etkili iletisimdir.
Teknik Ingilizce egitimi gida sektdrinde
calisan profesyonellerin uluslararasi diizeyde
daha etkili iletisim kurmalarini saglayarak
pazar erisimini dnemli dlclide artirmaktadir.
is birligi ve pazarlama alanindaki
katkilara ek olarak teknolojik gelismelerin
uluslararasi duzeyde takip edilebilmesi de
Teknik ingilizce egitiminin mevcut diger
faydalarindandir. Uretim sirecinin/Uretilen
Urlnlerin  standartlara  uyumlu  olmasi
gerektiginden Teknik ingilizce bilgisine sahip
olmak, bu standartlari anlama ve uygulamay!
kolaylastirir ve yeni pazarlara erisimi mumkuin
kilar.

Uriin  gelistirme sureclerinde uluslararasi
pazarlarin  ihtiyaclarini  ve beklentilerini
anlamak icin teknik ingilizce bilgisine
ihtiyac duyulur. Ulke piyasasinda mevcut
olmayan yenilik¢i Urdnlerin Uretiminde yurt
disi pazar arastirmasi yapmak, arastirma
makalelerini okumak, bilimsel verileri analiz
etmek, patentleri incelemek, uluslararasi
standartlara uygunluk saglamak, karlilidi
artiracak satin alma sUreclerini yonetmek,
prototip olusturmak, Uretim surecini optimize
etmek gibi asamalarda sdz sahibi olunmasi
rekabet gucunun ve yeni pazarlara erisimin
artirilmasinda belirleyici unsurlardir.  Yeni
drdnlerin korunmasi igin patent ve telif haklari
gibi yasal islemler yapilmasi gerekir. S6z
konusu yeni Uranun teknik bilgilerini detayli
bir sekilde aciklayan patent basvurulari
hazirlamak ve yasal sUrecleri takip etmek
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icin de Teknik ingilizce bilgisine ihtiyac
duyulur. Bu sireclerde Teknik ingilizce sahip
bir profesyonel son teknolojik gelismeleri
takip edebilir, yenilik¢i UrUnler gelistirebilir
ve kuresel pazarda rekabet avantajl elde
edebilirler.

Yukarida bahsedilen potansiyel faydalar
g6z oOnlnde bulunduruldugunda global
gida sektoérinde Teknik ingilizce bilgisine
sahip olmak &nemli bir gerekliliktir.
Bu dogrultuda Teknik ingilizce egitimi
strecinde kursiyerlerin Teknik ingilizce dil
becerilerini gelistirmelerine, teknik terimleri
ogrenmelerine, teknik metinleri okuma ve
yazma ve teknik konugsmalarda iletisim kurma
becerilerini gelistirmelerine katki saglanmistir.
Gida sektorinde mevcut calisanin  sahip
olmasi gereken Teknik ingilizce bilgisi bir
Urinin hammadde satin alma suUrecinden
son tuketiciye ulasana kadar tUm tedarik
zinciri boyunca haftalik basliklar halinde
sunulmustur. Bu kazanimlar gida sektérinden
ornekler verilerek gug¢lendirilmeye
calisilmistir.  Yasal mevzuat, kalite-kontrol,
is saglgl ve guvenligi gibi glncel konular
Teknik ingilizce ile birlestirilerek is hayatinda
kendilerinden beklenecek donanimlar ve gida
sektdérinde tecrlbe sahibi bir ¢calisanin nasil
bir bakis acisina sahip olmasi gerektigine
yonelik farkindalik kazandiriimistir.

Egitmen Atiye DEGIRMENCI
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2. TECHNICAL
ENGLISH
EDUCATION

One of the determinants of competition in
the food sector is undoubtedly effective
communication. Technical English training
enables professionals working in the food
sector to communicate more effectively at
the international level, significantly increasing
market access. In addition to the contributions
in the field of cooperation and marketing, the
ability to follow technological developments
at the international level is another existing
benefit of Technical English training. Since the
production process/products need to comply
with standards, knowledge of Technical
English facilitates the understanding and
implementation of these standards and
enables access to new markets.

Knowledge of technical English is needed to
understand the needs and expectations of
international markets in product development
processes. In the production of innovative
products that are not available in the national
market, conducting market research abroad,
reading research articles, analyzing scientific
data, examining patents, ensuring compliance
with international standards, managing
procurement processes that will increase
profitability, creating prototypes, optimizing
the production process are decisive factors
in increasing competitiveness and access to
new markets. Legal actions such as patents
and copyrights are required to protect new
products. Knowledge of Technical English is
also needed to prepare patent applications
describing the technical information of the

new product in detail and to follow the legal
processes. In these processes, a professional
with Technical English can follow the latest
technological developments, develop
innovative products and gain a competitive
advantage in the global market.

Considering the potential benefits mentioned
above, knowledge of Technical English is an
important requirement in the global food
industry. Accordingly, during the Technical
English training process, trainees were helped
to improve their Technical English language
skills, learn technical terms, improve their
ability to read and write technical texts and
communicate in technical conversations. The
Technical English knowledge that a current
employee in the food sector should have is
presented in weekly headings throughout
the entire supply chain of a product from
the raw material purchasing process to the
final consumer. These acquisitions were tried
to be strengthened by giving examples from
the food sector. Current issues such as legal
legislation,  quality-control,  occupational
health and safety were combined with
Technical English to raise awareness about
the equipment to be expected from them in
business life and what kind of perspective an
employee with experience in the food sector
should have.

Instructor Atiye DEGIRMENCI
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: Glilsiim Merve BOYRACI
Egitim Slresi : 40 saat

3. HIJYEN EGITiMI

Egitmen

Egitim ile kursiyerlerin, Gida Hijyeni ile
ilgili teorik bilgiler, hijyenin saglanmasi ve
surddrulmesi ile ilgili teorik ders, Dunya
ve Turkiye Olceginde Gida Hijyeni icin
gelistirilen politikalar, ticarette ulusal ve
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uluslararasi duzenlemeler, prosedurler,
yasal dlzenlemeler, ulusal-uluslararasi gida
guvenligi ve biyoguvenlik konulari hakkinda
bilgi sahibi olmalari saglanmistir.

QO OO/ nect2market



Instructor . Glilsiim Merve BOYRACI
Training Duration : 40 hours

3. HYGIENE TRAINING

With the training, the trainees were provided
with theoretical information on Food Hygiene,
theoretical course on the provision and
maintenance of hygiene, policies developed
for Food Hygiene in the world and Turkey,

national and international regulations in
trade, procedures, legal regulations, national-
international food safety and biosafety
issues.

www.neet2market.com




3. HIJYEN EGIiTiMI

Hijyen egditiminin gida pazarina erisimde
sagladigr katkilar olduk¢a genis kapsamlidir
ve hem tlketici saghgini korumak hem de
isletmelerin rekabet avantaji elde etmesine
yardimci olmak acisindan kritik bir rol oynar.
Gida sektorunde hijyen egitimi, sadece yasal
gereklilikleri yerine getirmekle kalmaz, ayni
zamanda pazarda daha genis bir musteri
kitlesine ulasmak ve musteri memnuniyetini
artirmak icin de énemlidir.

Hijyen egitimi, toplumda hijyen bilincini
artirarak bireylerin ve topluluklarin daha
saglikl yasam kosullarina ulasmasini saglar.
Bu biling, &zellikle gida pazarlarinda faaliyet
goOsteren Ureticiler, saticillar ve tuketiciler
icin kritik bir 6neme sahiptir. Ornegin, gida
hazirlama sUreclerinde el yikamanin énemi,
capraz bulasmanin nasil onlenebilecegi ve
temizlik standartlarinin nasil saglanacagi gibi
konular, dogrudan gida glvenligiyle ilgilidir.
Hijyen bilincinin artmasi, gida pazarinda
saglikl ve glvenli Urlnlerin temin edilmesini
saglar.

Gida ngenIigir)'i saglama noktasinda hayati
bir rol oynar. Ureticilere ve saticilar, hijyen
standartlarina uyulmadiginda hangi risklerle
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karsilasabileceklerini anlar. Gida kaynakli
hastaliklarin énlenmesi icin alinmasi gereken
tedbirler, hijyen egitiminin temel konulari
arasinda yer alr. Gida isleme, paketleme
ve saklama asamalarinda hijyen kurallarina
uymanin, tuketici sagligini koruma acisindan
ne kadar ©&nemli oldugunu vurgulanir.
Boylece hem gida ureticileri hem de saticllar,
daha guvenli ve kaliteli GrUnler sunarak pazar
erisimlerini artirabilirler.

Hijyen egitimi, gida sektérlinde faaliyet
gosteren isletmelere rekabet avantaji saglar.
Egitimde hijyenin sadece bir zorunluluk
degil, ayni zamanda bir pazarlama stratejisi
oldugunu da vurgulanir. Hijyen standartlarina
uygun Uretim yapan isletmeler, bu durumu
bir satis arglmani olarak kullanabilirler.
TUketicilerin hijyen konusundaki
farkindaliginin  artmasi, hijyenik  Uretim
yapan isletmelerin tercih edilme olasiigini
artirir. Boylece, hijyen egitimini ciddiye alan
isletmeler, rekabetin yogun oldugu gida
pazarinda 6ne ¢ikabilirler.

Egitmen Giilsiim Merve BOYRACI
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3. HYGIENE
TRAINING

The contribution of hygiene education to
food market access is far-reaching and
plays a critical role in both protecting
consumer health and helping businesses
gain a competitive advantage. Hygiene
education in the food sector is important not
only to fulfill legal requirements, but also to
reach a wider customer base in the market
and increase customer satisfaction.

Hygiene education raises hygiene
awareness in society, enabling individuals
and communities to achieve healthier living
conditions. This awareness is especially
critical for producers, sellers and consumers
operating in food markets. For example,
issues such as the importance of hand
washing in food preparation processes, how
to prevent cross-contamination and how to
ensure cleanliness standards are directly
related to food safety. Increased hygiene
awareness ensures the availability of healthy
and safe products in the food market.

It plays a vital role in ensuring food safety.
Producers and sellers understand the risks
they face when hygiene standards are not
followed. Measures to be taken to prevent
foodborne diseases are among the main
topics of hygiene education. It is emphasized
how important it is to comply with hygiene
rules in food processing, packaging and
storage stages to protect consumer health.
Thus, both food producers and sellers can
increase their market access by offering
safer and higher quality products.

Hygiene training provides a competitive
advantage to businesses operating in the
food sector. The training emphasizes that
hygiene is not only a necessity but also a
marketing strategy. Businesses that produce
in accordance with hygiene standards can
use this as a sales argument. Increased
consumer awareness of hygiene increases
the likelihood that businesses with hygienic
production will be preferred. Thus, businesses
that take hygiene education seriously can
stand out in the highly competitive food
market.

Instructor Glilsiim Merve BOYRACI
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- islam YILDIZ
1 40 saat

Egitmen
Egitim Sdresi

4. GDO EGITiMi

Egitim ile kursiyerlerin, genetigi degdistirilmis
organizmalarin tarih¢esi ve tanimi, GDO’larin
gelisimi ve elde edilme yontemleri, yerel
bitki gen kaynaklari, biyocesitlilik, GDO’larin
dinya capinda kullanimi, kullanim nedenleri,
kullanim sikhgi, siniflandiriimasi, potansiyel
riskleri, degerlendiriimesi, mevzuat
uygulamalart ve GDO’lar hakkinda bilgi
sahibi olmalari amaclanmis, ayni zamanda
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bitkisel Uretim asamalari, dinyada ve
Turkiye’de GDO’lar icin gelistirilen politikalar,
ticarette ulusal ve uluslararasi dizenlemeler,
prosedurler, yasal duzenlemeler, ulusal-
uluslararasi gida guvenligi ve biyoguvenlik
ile ilgili iceriklere yer verilmistir.

QO OO/ nect2market



- islam YILDIZ
Training Duration : 40 hours

Instructor

4. GMO TRAINING

With the training, it is aimed that the
trainees have knowledge about the history
and definition of genetically modified
organisms, development of GMOs and
methods of obtaining GMOs, local plant
gene resources, biodiversity, use of GMOs
worldwide, reasons for use, frequency of

use, classification, potential risks, evaluation,
legislative practices and GMOs, as well as
plant production stages, policies developed
for GMOs in the world and in Turkey, national
and international regulations in  trade,
procedures, legal regulations, national-
international food safety and biosafety.

www.neet2market.com




4. GDO EGITIMI

Bu egitim, genetigi degistiriimis organizmalar
(GDO) konusunda katihmcilara kapsamli
bilgiler sunarak, bu Urlnlerin pazara erisim
sUreclerinde o6nemli katkilarda bulunmayi
amaglamistir.  Egitim, GDO’larin  temel
prensiplerinden baslayarak, bu drUnlerin
Uretiminden tuketiciye ulasana kadar olan
surecte karsilasilabilecek tum asamalari ele
aldi. Katilimcilara, GDO’larin tarihgesi, yapim
yontemleri, mevzuatlar ve biyoguvenlik
standartlari hakkinda ayrintili bilgi verilmis
ve bu bilgilerin pazara erisim stratejilerinde
nasil kullanilabilecedi konusunda rehberlik
edilmistir.

Egitimin  en o6nemli katkilarindan biri,
katihmcilara GDO’larin  pazara erisiminde
karsllasilabilecek mevzuat ve yasal
duzenlemeler hakkinda kapsamli  bilgi
sunmasidir. GDO’larin hem dinya genelinde
hem de Turkiye’de diizenlenmis mevzuatlari
Uzerinde durulmus ve bu mevzuatlarin nasil
uyumlu hale getirilebilecedi konusunda
stratejiler paylasiimistir. Katiimcilar, GDO’lar
ile ilgili ulusal ve uluslararasi mevzuatlari
karsllastirarak, pazara giriste uyum
saglamalari gereken vyasal gereklilikleri
ogrenmislerdir. Bu bilgi, GDO’lu Urunlerin
yasal bir cercevede pazara sunulabilmesi
icin gerekli adimlarin atimasina yardimci
olacaktir.

Egitim, GDO’larin saglik, ¢cevre ve sosyo-
ekonomik etkileri konusunda da Oonemli
bilgiler saglamistir. GDO’larin  potansiyel
zararlari ve bu zararlarin nasil minimize
edilebilecedi anlatiimistir. Cevresel etkiler,
saglik riskleri ve biyocesitlilik konularinda
bilgi edinmis olan katilimcilar, bu bilgileri
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UrUnlerinin pazarda daha guvenilir bir sekilde
konumlandiriimasinda kullanabileceklerdir.

Pazara erisim sUrecinde tlketici guveninin
saglanmasi, egitimde ele alinan bir diger
kritik konudur. Katiimclilara, GDO’lu
UrUnlerin pazarda nasil daha iyi bir sekilde
tanitilabilecegi, tlketici endiselerinin nasil
giderilecegi ve bu drUnlerin seffaf bir
sekilde sunulmasi gerektigi konusunda
bilgiler verilmistir. Tuketici bilgilendirmesi ve
seffaflik, GDO’Ilu Urlnlerin kabullnu artiracak
ve bu UrUnlerin pazarda basarili bir sekilde
yer almasini saglayacaktir.

Egitimin bir diger katkisi ise, GDO’larin
tarimsal verimlilik, dayanikliik ve c¢evresel
etkiler acisindan  sundugu  potansiyel
faydalari ortaya koymasidir. Katilimcilar,
GDO’larin tarimsal Uretim sUreclerinde nasil
avantajlar sagladigini, bu avantajlarin nasil
pazara vyansitilabilecegini  6grenmislerdir.
Bu bilgi, KOBI'lerin GDO’lu Urlnlerinin pazar
stratejilerini gelistirmelerine yardimci olacak
ve bu UrUnlerin rekabet¢i bir avantaj elde
etmelerine olanak taniyacaktir.

GDO’larin - mevzuat uyumundan tuketici
bilgilendirmesine kadar pek ¢ok kritik konuyu
kapsayan bu egitim, katiimcilarin pazara
erisim sUreclerini daha etkili bir sekilde
yonetmelerine ve GDO’lu Urlnlerin basariyla
piyasada yer bulmasina katkida bulunacaktir.
Bu slrecte, GDO’larin potansiyel faydalari
ve riskleri hakkinda bilgi sahibi olarak,
katilimcilar, pazarda daha bilingli ve guvenilir
bir konum elde edebilecektir.

Egitmen islam YILDIZ
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4. GMO TRAINING

This training aimed to provide participants
with comprehensive information on
genetically modified organisms (GMOs) and
to contribute to the market access of these
products. Starting from the basic principles of
GMQOs, the training covered all the stages that
may be encountered in the process from the
production of these products until they reach
the consumer. Participants were provided
with detailed information on the history
of GMOs, production methods, legislation
and biosafety standards, and guidance on
how this information can be used in market
access strategies.

One of the most important contributions of
the training was to provide participants with
comprehensive information on the legislative
and regulatory frameworks that may be
encountered in the market access of GMOs.
GMO regulations both in Turkey and around
the world were highlighted and strategies on
how to harmonize these regulations were
shared. Participants were able to compare
national and international legislation on GMOs
and learn about the legal requirements they
need to comply with for market entry. This
information will help to take the necessary
steps to bring GMO products to the market in
a legal framework.

The training also provided important
information on the health, environmental
and socio-economic impacts of GMOs. The
potential harms of GMOs and how these
harms can be minimized were explained.
Having gained knowledge on environmental
impacts, health risks and biodiversity,
participants will be able to use this information
to position their products more credibly in the

market.

Ensuring consumer confidence in the market
access process s another critical issue
addressed in the training. Participants were
provided with information on how GMO
products can be better promoted in the
market, how to address consumer concerns,
and how to present these products in a
transparent manner. Consumer information
and  transparency  will  increase  the
acceptance of GMO products and ensure
their successful presence in the market.

Another contribution of the training was
the potential benefits of GMOs in terms
of agricultural productivity, resilience and
environmental impacts. Participants learned
how GMOs provide advantages in agricultural
production processes and how these
advantages can be reflected in the market.
This knowledge will help SMEs to develop
their market strategies for GMO products
and will allow them to gain a competitive
advantage.

Covering a range of critical topics from
regulatory compliance to consumer
information, this training will help participants
manage their market access processes more
effectively and contribute to the successful
market penetration of GMO products. In the
process, participants will be able to gain a
more informed and reliable position in the
market by being informed about the potential
benefits and risks of GMOs.

Instructor islam YILDIZ
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Egitmen : Glilsim Merve BOYRACI
Egitim Slresi : 40 saat

5.KIRLETICI
MADDELER EGITiMi

Proje kapsaminda Kkirleticiler egitiminin
kapsami; kirleticilerin  tarihcesi, kirletici
cesitleri ve genel oOzellikleri, kalici organik
kirleticiler s6zligu, kalici organik kirleticiler,
kalici organik Kkirleticilerin gida ve saglk
alanina etkileri, pestisitler ve genel 6zellikleri,

pestisitlerin gida ve saglik alanindaki etkileri,
kirleticilere yonelik ulusal ve uluslararasi
sOzlesmeler, yasal duzenlemeler seklinde
belirlenmistir.

QO OO/ nect2market



: Glilsim Merve BOYRACI
Training Duration : 40 hours

Instructor

5. CONTAMINANTS
TRAINING

Within the scope of the project, the scope
of pollutants training was determined as
the history of pollutants, types of pollutants
and general characteristics, dictionary of
persistent organic pollutants, persistent
organic pollutants, effects of persistent
organic pollutants on food and health,

pesticides and general characteristics,
effects of pesticides on food and health,
national and international conventions and
legal regulations on pollutants.
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5.KIRLETICI
MADDELER EGITIiMi

Kirleticiler egitimi, giunimuz gida sektdrinde
olduk¢ca &nemli bir konudur ve hem
tlketicilerin beklentilerini karsilamak hem
de pazara erisimi kolaylastirmak acisindan
kritik bir rol oynar. Bu egitim, gida Uretiminde
cevreye duyarl yaklasimlar gelistirmenin yani
sira, yasal gerekliliklere uyum, strdurulebilirlik
ve tuketici glveninin artirimasi gibi bircok
alanda fayda sadlar.

TUlketici Guveni ve Kalite Standartlarinin
YUkseltilmesi

Gida Urdnlerinin  kalitesi  ve glvenligi,
tlketiciler igin  oncelikli  bir  konudur.
Tuketiciler, tukettikleri gidalarin  gUvenli,
saglikl ve ¢cevreye zarar vermeyen sureclerle
Uretilmesini beklemektedir. Bu baglamda,
kirleticiler egitimi, gida Ureticilerinin
cevresel sorumluluklarini  anlamalarina ve
bu sorumluluklar is sureglerine entegre
etmelerine yardimci olur.

Kirlilikten ~ Arindirilmis  Uretim:  Kirleticiler
egitimi, gida Ureticilerini, Urlnlerini zararli
kimyasallardan ve kirleticilerden arindiriimis
sekilde Uretmeye tesvik eder. Bu, hem Uretim
sureclerinde hem de UrUnlerin son tlketiciye
ulasmasinda kritik bir adimdir. Temiz Uretim
surecleri, tuketicilerin saglik acisindan gtvenli
gidalara erisimini saglar ve bu da marka
guvenini artirir.

Kalite Standartlarinin Yukseltiimesi:
Egitim, Ureticilerin ulusal ve uluslararasi
kalite standartlarina uyum saglamalarina
yardimcr olur. Bu standartlar, genellikle
cevresel sUrdurulebilirlik ve gida guvenligi
Uzerine odaklanir. Ureticiler, bu standartlari
karsilayarak hem yasal yukumlulUkleri yerine
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getirebilir hem de daha genis pazarlara
erisim saglayabilirler.

Marka Sadakati ve Musteri Memnuniyeti:
TUketiciler, cevreye duyarll ve surdurdlebilir
Urtnler sunan markalara daha fazla sadakat
gOsterir. Kirleticiler egitimi almis Ureticiler, bu
avantajl kullanarak musteri memnuniyetini
artirabilir ve uzun vadeli muUsteri sadakati
saglayabilirler. Ozellikle, bilincli tiketiciler, bu
tdr markalara olan baghlklarini sirdurecek ve
bu markalari tercih etmeye devam edecektir.

Gida Guvenligi ve Saglik: Kirleticiler egitimi,
gida  Ureticilerinin  Uretim  slreclerinde
kirleticilerin nasil ortaya ¢iktigini anlamalarina
yardimcl olur ve bu kirleticilerin é&nlenmesine
yonelik stratejiler sunar. Gida Urunlerinde
bulunabilecek kimyasal kirleticiler, mikrobiyal
patojenler ve agdir metaller, insan sagligi
Uzerinde ciddi olumsuz etkiler yaratabilir.

Kirleticilerin  Onlenmesi: Kirleticiler egitimi,
isletmelere kirleticilerin Uretim sUreclerine
nasilgirdigini ve bunlarin nasil dnlenebilecegini
ogretir. Kimyasal kalintilar, zararli maddeler
ve diger kirleticiler, gida guvenligini tehdit
eden unsurlardir. Bu unsurlarin  Uretim
streglerinden tamamen c¢ikariimasi, trtnlerin
glvenligini artirr ve tlketiciler tarafindan
daha fazla tercih edilmesini saglar.

Gida Guvenligi Sertifikalari: Egitim, isletmelerin
gida glvenligi sertifikalarinialmasina yardimci
olur. Bu sertifikalar, GrUnlerin givenligini ve
kalitesini garanti altina alir. Sertifikali Grtnler,
hem yerel hem de uluslararasi pazarlarda
daha kolay satilabilir ve bu da pazara erisimi
kolaylastirir.

Egitmen Giilsiim Merve BOYRACI
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5. CONTAMINANTS
TRAINING

Contaminants education is an important
topic in today’s food sector and plays
a critical role in both meeting consumer
expectations and facilitating market access.
In addition to developing environmentally
responsible approaches to food production,
this training provides benefits in many areas
such as compliance with legal requirements,
sustainability and increasing consumer
confidence.

Consumer Confidence and Raising Quality
Standards

The quality and safety of food products
is a priority for consumers. Consumers
expect the food they consume to be safe,
healthy and produced through processes
that do not harm the environment. In this
context, pollutants education helps food
producers understand their environmental
responsibilities and integrate them into their
business processes.

Pollution Free Production: Contaminants
education encourages food producers
to produce their products free of harmful
chemicals and pollutants. This is a critical
step both in the production process and in
getting products to the end consumer. Clean
production processes ensure that consumers
have access to health-safe food, which in
turn increases brand trust.

Raising  Quality  Standards:  Education
helps producers comply with national and
international  quality  standards.  These
standards often focus on environmental
sustainability and food safety. By meeting
these standards, producers can both fulfill
their legal obligations and gain access to

wider markets.

Brand Loyalty and Customer Satisfaction:
Consumers show more loyalty to brands that
offer environmentally friendly and sustainable
products. Pollutant-educated producers can
use this advantage to increase customer
satisfaction and ensure long-term customer
loyalty. In particular, conscious consumers
will remain loyal to such brands and continue
to prefer them.

Food Safety and Health: Contaminants
training helps food producers understand
how contaminants are introduced in the
production process and provides strategies
to prevent them. Chemical contaminants,
microbial pathogens and heavy metals that
can be found in food products can have
serious negative impacts on human healith.

Contaminants  Prevention:  Contaminants
training teaches businesses how
contaminants enter production processes
and how they can be prevented. Chemical
residues, harmful substances and other
contaminants are threats to food safety.
Removing them completely from production
processes improves the safety of products
and makes them more favored by consumers.

Food Safety Certificates: Training helps
businesses obtain food safety certificates.
These certificates guarantee the safety
and quality of products. Certified products
can be sold more easily in both local and
international markets, making market access
easier.

Instructor Giilsiim Merve BOYRACI
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Egitmen : Yal¢in AYKUT
Egitim Suresi : 40 saat

6. ETIKETLEME
EGITIMI

Bu egitimin temel amaci, kursiyerlere
etiketlemenin &nemi, islevleri ve uygulama
alanlari konularinda detayl bilgi saglamaktir.
Egitim programi boyunca ele alinan konular
arasinda, etiket ve etiketleme kavramlari,
etiketin fonksiyonlari ve bilincli gida tuketimi
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gibi temel prensiplerden baslayarak, Turkiye
ve Avrupa Birligi'nde gida etiketleme
mevzuati, etiket cesitleri ve materyalleri gibi
daha spesifik konular yer almistir.

QO OO/ nect2market



Instructor : Yalein AYKUT
Training Duration : 40 hours

6. LABELING
TRAINING

The main objective of this training course is to
provide trainees with a detailed knowledge
of the importance, functions and application
areas of labeling. Topics covered during the
training program ranged from basic principles
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such as label and labeling concepts, label
functions and conscious food consumption,
to more specific topics such as food labeling
legislation in Turkey and the European Union,
label types and materials.




Bu egitim programi, genglerin pazara
erisim sureclerinde karsilastiklar zorluklari
asmalarina ve is dinyasinda saglam bir yer
edinmelerine yardimci olacak énemli katkilar
saglamaktadir. Gida sektérinde etiketleme,
bir Grinln pazarda var olabilmesi ve tiketici
nezdinde guvenilirlik kazanabilmesi igin kritik
bir adimdir. Bu egitimin sundugu bilgiler,
katiimcilarin pazara erisim sureclerinde etkin
rol oynamalarini ve is dinyasinda rekabetgi
bir konuma gelmelerini destekleyecektir.

Pazara Erisimde Bilgi ve
Gliglendirilmesi

Oncelikle, bu egitim genclerin pazara erisim
konusundaki bilgi ve becerileriniblyuk dlglide
artirmaktadir. Etiketleme, sadece bir Grindn
nasil sunulacagini belirlemekle kalmaz, ayni
zamanda Urinln yasal gerekliliklere uygun
olup olmadigini da garanti eder. Egitim
slrecinde genclere, Turkiye ve Avrupa Birligi
gibi blUyUk pazarlardaki yasal duzenlemeler
ve etiketleme standartlari hakkinda kapsamli
bilgiler sunulmustur. Bu bilgiler, katiimcilarin
pazara giris stratejilerini daha bilincli bir
sekilde olusturabilmelerini saglamaktadir.
Tiketici Glvenini Saglama

Etiketleme egitimi, tlketici guvenini
kazanmanin ve surdirmenin ne kadar énemli
oldugunu vurgulamaktadir. Uriinlerin dogru
sekilde etiketlenmesi, tuketicilere sunulan
bilgilerin glvenilir ve seffaf olmasini sadlar.
Bu da tuUketicilerin markaya olan guvenini
artinr ve uzun vadede sadik bir musteri
kitlesi olusturur. Egitimde genclere, dogru
ve eksiksiz etiketlemenin, tuketici glvenini
saglamada ne kadar kritik bir rol oynadigi
ogretilmistir.  Bu  bilgi, onlarin pazara
sunduklari drtnlerin kalitesini ve guvenilirligini
artirarak rekabet avantaji elde etmelerini
saglayacaktir.

Yasal Uyumluluk ve Rekabet Giicu

Gida sektorinde yasal uyumluluk, pazara
erisimin temel taslarindan biridir. Egitimin
bir diger o6nemli katkisl, genclerin bu
yasal  gerekliliklere  nasll uyacaklarini
6grenmeleridir. Mevzuata uygun olmayan bir
Urdn, pazardan kolayca c¢ekilebilir veya yasal
yaptirimlarla karsilasabilir. Bu egitim, genclere
etiketleme sireclerinde yasal uyumlulugu

Becerilerin
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6. ETIKETLEME EGIiTiMi

nasil saglayacaklarini égretmis ve bu sayede
olasi risklerin o6nune gec¢meyi amaclamistir.
Yasalara uygun bir etiketleme stratejisi, firmalarin
pazardakiitibarini korumasina ve rekabet gucinu
artirmasina yardimci olacaktir.

Pratik Uygulamalar ve i§ Hayatina Hazirhik

Teorik bilginin  yani sira, egitimde pratik
uygulamalara da genis yer verilmistir. Bu sayede
katihmcilar, edindikleri bilgileri gercek hayatta
nasil kullanacaklarini ve karsilasacaklari olasi
zorluklari nasil asacaklarini deneyimlemislerdir.
Pratik uygulamalar, genclerin is dlnyasinda
karsilasacaklari sorunlara hazirlikl  olmalarini
ve bu sorunlari etkili bir sekilde ¢dzmelerini
saglamaktadir. Ozellikle gida ihracati yapacak
firmalar icin AB standartlarina uygun etiketleme
pratikleri Gzerinde durulmus, bdylece katihmcilar
uluslararasi pazarlara yonelik stratejiler gelistirme
becerisi kazanmislardir.

Uzun Vadeli Kariyer Firsatlari

Son olarak, bu egitim genclerin uzun vadeli
kariyer firsatlarini artirmaktadir. Gida sektérinde
etiketleme konusunda uzmanlasmis bir birey, is
gucu piyasasinda oldukca degerli bir konuma
gelir. Egitimin  sundugu bilgi ve beceriler,
katihmcilarin istihdam edilebilirligini artirmakta ve
onlarris dinyasinda aranan profesyoneller haline
getirmektedir. Bu da genclerin is dunyasinda
daha kolay yer bulmalarini ve kariyerlerinde hizla
ilerlemelerini saglamaktadir.

Bu egitim, genclerin pazara erisim konusunda
karsilasacaklari  zorluklari asmalarina ve is
dunyasinda rekabetc¢i bir konuma gelmelerine
yonelik 6nemli katkilar saglamaktadir. Etiketleme
sureclerine dair kazandirilan bilgi ve beceriler,
onlarin pazara sunduklari Urlnlerin kalitesini
ve guvenilirligini artirarak hem ulusal hem
de uluslararasl pazarlarda basarili olmalarini
destekleyecektir. Bu egitim, genclerin s
dinyasinda saglam adimlarla ilerlemelerini
saglayarak, uzun vadeli basarilarina énemli bir
temel olusturacaktir.

Egitmen Yal¢in AYKUT
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6. LABELING TRAINING

This training program provides important
contributions to help young people overcome
the challenges they face in their market
access processes and gain a solid foothold
in the business world. Labeling in the food
sector is a critical step for a product to
survive in the market and gain credibility with
consumers. The knowledge provided by this
training will support participants to play an
active role in market access processes and
to gain a competitive position in the business
world.

Strengthening Knowledge and Skills in
Market Access

First of all, this training greatly increases
young people’s knowledge and skills in
accessing the market. Labeling not only
determines how a product is presented, but
also ensures that the product complies with
legal requirements. During the training, the
youth were provided with comprehensive
information on legal regulations and labeling
standards in major markets such as Turkey
and the European Union. This information
enables participants to formulate a more
informed market entry strategy.

Ensuring Consumer Confidence

Labeling training emphasizes how important
it is to gain and maintain consumer trust.
Proper labeling of products ensures that
the information presented to consumers
is reliable and transparent. This increases
consumer trust in the brand and creates
a loyal customer base in the long term. In
the training, young people were taught
how accurate and complete labeling plays
a critical role in building consumer trust.
This knowledge will enable them to gain
competitive advantage by improving the
quality and reliability of the products they
bring to market.

Legal Compliance and Competitiveness

In the food sector, legal compliance is one of
the cornerstones of market access. Another
important contribution of the training is that
young people learn how to comply with these
legal requirements. A non-compliant product
can easily be withdrawn from the market
or face legal sanctions. This training aimed

to teach young people how to ensure legal
compliance in their labeling process and thus
avoid potential risks. A legally compliant
labeling  strategy will help companies
maintain their reputation in the market and
increase their competitiveness.

Practical Applications and Preparation for
Business Life

In addition to theoretical knowledge, the
training also included a wide range of
practical applications. In this way, the
participants experienced how to use the
knowledge they acquired in real life and how
to overcome the possible difficulties they will
face. Practical applications enable young
people to be prepared for the problems they
will face in the business world and to solve
these problems effectively. Especially for
food exporting companies, labeling practices
in accordance with EU standards were
emphasized, so that participants gained the
ability to develop strategies for international
markets.

Long Term Career Opportunities

Finally, this training increases young people’s
long-term career opportunities. An individual
specialized in labeling in the food sector
is highly valued in the labor market. The
knowledge and skills offered by the training
increase the employability of the participants
and make them sought-after professionals in
the business world. This makes it easier for
young people to find a place in the world of
work and advance their careers quickly.

This training contributes significantly to
overcoming the challenges young people
will face in accessing the market and
becoming competitive in the business world.
The knowledge and skills gained in labeling
processes will support them to succeed in
both national and international markets
by improving the quality and reliability of
the products they bring to the market. This
training will provide an important foundation
for the long-term success of young people,
enabling them to take firm steps forward in
the business world.

Instructor Yal¢in AYKUT
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- islam YILDIZ
1 40 saat

Egitmen
Egitim Siresi

7.ORGANIK URETIM EGITIMi

Urtintin tuketiciye ulasincaya kadar gecirdigi
surec¢ icerigine sahip ayrica organik tarimda
cogaltma, ayirma ve bolme, topradi olusturan
ana materyaller, toprak &zellikleri, organik
tarimi etkileyen iklim faktorleri, organik tarim
icin arazi hazirhgi, temel toprak isleme alet
ve makinelerinin kullanimi; tohum, celikleme
ve asllama teknikleri ile cogaltma yontemileri,
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daldirma ve doku kulturt Utretim teknikleri
ile cogaltma ydéntemleri, organik tarimda
glbreleme ve tarimsal sulama yodntemleri,
organik tarimda hastalik, zararli ve yabanci
otlarla mucadele, Urin yetistirme, toplama,
hasat, kesim, isleme, tasnif, ambalajlama,
etiketleme, muhafaza, depolama, tasima
konularini iceren bir egitim sunulmustur.
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- islam YILDIZ
Training Duration : 40 hours

7. ORGANIC PRODUCTION TRAINING

Instructor

In addition to the content of the process
until the product reaches the consumer,
reproduction, separation and division in
organic agriculture, the main materials that
make up the soil, soil properties, climatic
factors affecting organic agriculture, land
preparation for organic agriculture, the
use of basic soil tillage tools and machines;
propagation methods with seed, cuttings and

grafting techniques, propagation methods
with immersion and tissue culture production
techniques, fertilization and agricultural
irrigation methods in organic agriculture,
control of diseases, pests and weeds in
organic agriculture, product cultivation,
collection, harvesting, harvesting, cutting,
processing, sorting, packaging, labeling,
preservation, storage, transportation.
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7. .ORGANIK
URETIM EGITiMI

Organik tarim, ginimuiz pazarinda giderek
daha fazla talep goren bir Gretim sekli haline
gelmistir. TUketicilerin saglkli ve cevre dostu
Urtnlere olan ilgisi arttik¢ca, organik tarm
Urlnlerinin pazardaki degeri ve rekabet gucu
de yUkselmektedir. Ancak organik Urunlerin
pazara basarill bir sekilde ulasabilmesi icin
Ureticilerin ve isletmelerin bu alanda yeterli
bilgiye sahip olmasi ve dogru stratejiler
gelistirmesi gerekmektedir. Bu egitim, tam
da bu noktada devreye girerek, organik tarim
sektérinde yer alan isletmelerin pazarda
nasil daha etkin ve sUrdurulebilir bir sekilde
var olabilecekleri konusunda rehberlik etti.

Egitim boyunca, organik tarmin temel
prensiplerinden baslayarak, bu dretim
seklinin isletmelere sundugu firsatlar ve
avantajlar detayh bir sekilde ele alind.
Organik tarimin sadece cevresel ve saglk
acisindan degdil, ayni zamanda ticari olarak
da buylk potansiyele sahiptir. isletmeler,
organik tarim ile elde edebilecekleri rekabet
avantajlari mevcut olup, organik Uretimin
pazarda kendilerine yeni kapilar acabilecedi,
markalarini  guc¢lendirebilecedi ve tuketici
guvenini kazanabilecekleri kuskusuzdur.

Organik Uretimin sertifikasyon strecleri,
pazara giriste en dnemli unsurlardan biridir.
Organik Urdnlerin sertifikalandiriimasi
suirecinin  nasil  isledigi, bu  slrecte
karsilasilabilecek zorluklar ve bu zorluklarin
nasil asilabilecegi egitimin  en &nemli
konularindan biri olmustur. Sertifikali organik
Urlnlerin pazarda daha kolay yer buldugu
ve tuketiciler tarafindan daha fazla tercih
edildigi gercegdi, bu sireclerin ne kadar
6nemli oldugunu gdstermistir.
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Bunun yani sira, UrUnlerin dogru pazarlama
ve dagitim kanallari ile tuketiciye ulastiriimasi
diger onemli konulardan bir tanesidir.
Egitimde, organik tarim Urunlerinin
fiyatlandirilmasi, pazarin taleplerine uygun
bir sekilde nasil yapiimasi gerektigi, pazara
erisim stratejileriicinde, tuketici farkindahginin
artirlmasi,  drunlerin  organik  oldugunu
kanitlayan belgelerin ve sertifikalarin dogru
bir sekilde sunulmasi konulari egitimin énemli
konularindan olmustur.

Egitim sUrecinde katilimcilara sunulan bu
bilgiler, isletmelerin pazarda kalici ve basaril
bir yer edinmeleri icin kritik dneme sahiptir.
Organik tarimin  sundugu avantajlardan
tam anlamiyla yararlanabilmeleri icin
isletmelerin bu bilgileri uygulamaya
gecirmesi  gerekmektedir. Bu  egitim,
sadece teorik bilgi sunmakla kalmamis, ayni
zamanda katilimcilarin 6grendiklerini pratige
dokebilmeleri icin de yol godsterici olmustur.
Bu egitim sayesinde, sadece kursiyerler degil,
diger isletmeler de organik tarimin pazara
erisimdeki stratejik 6dnemini kavrayacak ve
bu alandaki potansiyellerini en Ust duzeye
cikarabileceklerdir.

Bu egitim, organik tarim alaninda faaliyet
goOsteren veya gdsterecek isletmelere pazara
erisim streclerinde karsilasabilecekleri
zorluklara karsi hazirlikh olmalarini sagladi.
Egitim, katilimcilara organik tarimin
sundugu genis firsatlari ve bu firsatlari nasil
degerlendirebileceklerini anlatarak, pazarda
kalici bir yer edinmelerine ve rekabet gucunl
artirmalarina katki saglamistir.

Egitmen islam YILDIZ
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7. ORGANIC

PRODUCTION TRAINING

Organic  agriculture  has become an
increasingly demanded form of production
in today’s market. As consumers’ interest in
healthy and environmentally friendly products
increases, the value and competitiveness of
organic agricultural products in the market
increases. However, in order for organic
products to reach the market successfully,
producers and businesses must have
sufficient knowledge in this field and develop
the right strategies. This training came into
play precisely at this point and guided the
enterprises in the organic agriculture sector
on how they can exist in the market in a more
effective and sustainable way.

During the training, starting from the
basic principles of organic agriculture, the
opportunities and advantages offered by
this form of production to businesses were
discussed in detail. Organic farming has great
potential not only from an environmental and
health point of view, but also commercially.
Businesses have competitive advantages
that they can achieve with organic farming
and there is no doubt that organic production
can open new doors for them in the market,
strengthen their brands and gain consumer
confidence.

The certification process of organic
production is one of the most important
elements in market entry. How the certification
process of organic products works, the
difficulties that may be encountered in
this process and how these difficulties can
be overcome have been one of the most
important topics of the training. The fact that
certified organic products find a place in the
market more easily and are more preferred
by consumers has shown how important

these processes are.

In addition to this, delivering the products to
the consumers with the right marketing and
distribution channels is another important
issue. In the training, pricing of organic
agricultural products, how it should be done
in accordance with the demands of the
market, increasing consumer awareness in
market access strategies, and presenting the
documents and certificates proving that the
products are organic in the right way have
been important topics of the training.

This information provided to the participants
during the training process is of critical
importance for the enterprises to gain a
permanent and successful place in the market.
In order to fully benefit from the advantages
offered by organic agriculture, enterprises
need to put this information into practice.
This training not only provided theoretical
knowledge but also guided the participants
to put what they learnt into practice. Thanks
to this training, not only the trainees but
also other enterprises will understand the
strategic importance of organic agriculture in
market access and will be able to maximise
their potential in this field.

This training helped the enterprises that are or
will be active in the field of organic agriculture
to be prepared for the challenges they may
face in their market access processes. The
training helped the participants to gain a
permanent place in the market and increase
their competitiveness by explaining the wide
opportunities offered by organic agriculture
and how they can utilise these opportunities.

Instructor islam YILDIZ
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Egitmen
Egitim Slresi : 40 saat

: Yal¢in AYKUT

8.PAKETLEME
KURALLARI EGITIMI

Egitim slrecinde, gida muhafaza teknikleri,
gidalarin bozulmasi ve muhafazasi, isil islem
uygulamalari, su aktivitesinin  kontrolU,
koruyucu madde ilavesi, kontrolli ve modifiye
atmosfer, i1sinlama gibi konular yer almis ve
Tirk Gida Kodeksi'ne uygun ambalajlama
teknikleri, ambalaj ve gida iliskisi, ambalaj
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isaretleri ve mevzuati gibi 6nemli konular da
detayll bir sekilde ele alinmistir. Bu sayede
kursiyerler, gida enduUstrisinde kullanilan
cesitli ambalajlama yontemlerini 6grenerek,
sektordeki becerilerini ve bilgilerini
glclendirmislerdir.

QO OO/ nect2market



Instructor

: Yal¢in AYKUT
Training Duration : 40 hours

8. PACKAGING
RULES TRAINING

During the training process, topics such
as food preservation techniques, food
spoilage and preservation, heat treatment

applications, control of water activity,
addition of preservatives, controlled and
modified atmosphere, irradiation  were

included and Iimportant issues such as
packaging techniques in accordance with

S W WW.Neet2market.com

the Turkish Food Codex, packaging and
food relationship, packaging markings and
legislation were also discussed in detail.
In this way, the trainees learnt various
packaging methods used in the food industry
and strengthened their skills and knowledge
in the sector.
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8.PAKETLEME
KURALLARI EGITIMI

Ambalajlama Kurallari egitimi, genclerimizin
isglcu piyasasina katiimlarini guglendirmek
ve UrUnlerini ulusal ve uluslararasi pazarlarda
rekabet edebilir hale getirmek adina kritik bir
rol oynamaktadir. Bu egitimin, pazara erisim
konusunda sundugu katkilar hem urtnlerin
kalitesinin korunmasi hem de markalasma
sureclerine sagladigl destekle ¢cok yénludur.

Ambalajlama, bir ardndn tlketiciye
sunulmadan 6nce gectigi son asamalardan
biri olup, Urinun guvenligini, dayanikhligini
ve estetik degerini dogrudan etkiler. Egitim
surecinde ogrencilere, dogru ambalajlama
tekniklerinin uygulanmasiyla UrUnlerin raf
omrunin uzatilabilecedi, gida guvenliginin
saglanabilecegdi ve tuketiciye kaliteli bir Grln
sunulabilecegi anlatiimistir.  Bu noktada,
Ozellikle gidalarin bozulma sureclerinin nasil
kontrol altina alinacagr ve hangi muhafaza
tekniklerinin  kullanilacagi gibi  konulara
odaklandik.

Bir GrlnUn ambalaji, sadece bir koruma araci
degil, ayni zamanda o UrUinidn pazardaki
yuzuduar. Tuketicinin ilgisini ¢ekmek, drdnu
farkllastirmak ve markayr tanitmak igin
ambalajin  énemi bulyUdktdr. Bu egitimde,
kursiyerlerimize ambalajin  bir pazarlama
unsuru  olarak  nasil  kullanilabilecegdini
Ogrettik. Ambalaj tasarimi, renk secgimi,
ambalaj Uzerinde vyer alacak bilgiler ve
logolar gibi detaylar, bir Urdnin raflarda
nasil éne c¢ikacagini belirleyen unsurlardir.
Kursiyerlerimize, bu detaylarin  dogru
yénetilmesinin, pazarda rekabet avantajl
saglamanin anahtari oldugunu aktardik.

Egitimde vurgulanan bir diger &nemli
konu, uluslararasi pazarlara erisim igin
gereken vyasal ve teknik gerekliliklerdir.
ihracat yapmak isteyen firmalar icin, Urin
ambalajlarinin uluslararasi standartlara
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uygunlugu hayati 6neme sahiptir. Bu
baglamda, kursiyerlerimize TUrk Gida Kodeksi
ve uluslararasi gida glvenligi standartlarina
uygun ambalajlama tekniklerini &grettik.
Bu bilgiler, drUnlerin ihracat potansiyelini
artiracak ve firmalarin klresel pazarda yer
almasini kolaylastiracaktir.

Ambalajlama egitiminin  pazara erisime
katkisi sadece teorik bilgiyle sinirl kalmamis,
pratik uygulamalarla da desteklenmistir.
Gercek senaryolar Uzerinde yapilan
calismalar, kursiyerlerin karsilasabilecekleri
sorunlari 6nceden deneyimlemelerini
saglamis, bdylece is diunyasinda daha
hazirlikll olmalarina olanak tanimistir. Ayrica,
ambalaj hatalarinin  nasil  dnlenebilecedi,
gida UrUnlerinin sevkiyatinda nelere dikkat
edilmesi gerektigi gibi konular Uzerinde
durularak, urUnlerin guvenli ve hasarsiz bir
sekilde tuketiciye ulasmasi saglanmistir.

Sonu¢ olarak, bu egitim, genclerimize
pazara erisim konusunda kapsamli bir bilgi
birikimi  sunarak, onlarin is dinyasinda
basarill  olmalarina zemin hazirlamistir.
Ambalajlama Kurallari Egitimi, kursiyerlerin
uranlerini pazarda daha rekabetci
hale getirmelerine, tlketici glvenini
saglamalarina ve markalasma sureclerinde
basarill adimlar atmalari icin gerekli bilgi ve
becerileri kazanmalarina énemli dl¢lde katki
saglamistir. Bu egitim sayesinde, genclerimiz
isglcl piyasasinda gucglli  bir konuma
gelirken, firmalar da pazarda daha avantajl
bir duruma gelmistir. Bu tur egitimler,
genglerin  kariyerlerinde ilerlemelerine ve
Turkiye’nin ihracat hedeflerine ulasmasina
onemli katkilarda bulunacaktir.

Egitmen Yal¢cin AYKUT
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8. PACKAGING
RULES TRAINING

Packaging Rules training plays a critical role
in strengthening the participation of young
people in the labour market and making
their products competitive in national and
international markets. The contributions of
this training in terms of market access are
multifaceted, both in terms of protecting the
quality of products and supporting branding
processes.

Packaging is one of the last stages a product
goes through before it is presented to the
consumer and directly affects the safety,
durability and aesthetic value of the product.
During the training process, it was explained
to the students that by applying the correct
packaging techniques, the shelf life of the
products can be extended, food safety can
be ensured and a quality product can be
offered to the consumer. At this point, we
especially focused on issues such as how to
control the deterioration processes of foods
and which preservation techniques to use.

The packaging of a product is not only a
means of protection, but also the face of
that product in the market. Packaging is of
great importance to attract the attention of
the consumer, differentiate the product and
promote the brand. In this training, we taught
our trainees how packaging can be used as a
marketing element. Details such as packaging
design, colour selection, information and
logos on the packaging are the elements
that determine how a product will stand out
on the shelves. We conveyed to our trainees
that the correct management of these details
is the key to gaining a competitive advantage
in the market.

Another  important issue  emphasised
in the training is the legal and technical
requirements for access to international
markets. For companies wishing to export,
the compliance of product packaging with
international standards is of vital importance.

In this context, we taught our trainees
packaging techniques in accordance with
the Turkish Food Codex and international
food safety standards. This information will
increase the export potential of products and
facilitate companies to take part in the global
market.

The contribution of the packaging training to
market access was not limited to theoretical
knowledge, but was also supported by
practical applications.  Studies on real
scenarios enabled the trainees to experience
the problems they may encounter in advance,
thus enabling them to be better prepared in
the business world. In addition, issues such as
how to prevent packaging errors and what
to pay attention to in the shipment of food
products were emphasised, ensuring that the
products reach the consumer in a safe and
undamaged manner.

As a result, this training has provided
our young people with a comprehensive
knowledge of market access, paving the way
for their success in the business world. The
Packaging Rules Training has significantly
contributed to the trainees’ acquisition
of the necessary knowledge and skills to
make their products more competitive in
the market, to ensure consumer confidence
and to take successful steps in branding
processes. Thanks to this training, young
people have gained a strong position in
the labour market, while companies have
become more advantageous in the market.
Such trainings will contribute significantly to
the advancement of young people in their
careers and to the achievement of Turkey’s
export targets.

Instructor Yal¢in AYKUT
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: Eren YILMAZ
Egitim SUresi : 40 saat

Egitmen

9.PAZARLAMA

STANDARTLARI EGiTiMI

Uluslararasi pazarda uygulanan ithalat
gerekililikleri hakkinda teorik bilgiler
sunulmustur; Uygunlukta cografi

kisitlamalar, Sistem yaklasimi, Belirli Grinlerin
ithalati icin SPS nedenleriyle izin gerekliligi,
SPS nedenleriyle ithalatcilar igin izin
gerekliligi, baska yerde belirtimeyen SPS
nedenleriyle ithalat yasaklari/kisitlamalari,
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belirli (mikrobiyolojik olmayan) maddelerin
kalintilari veya kontaminasyonu icin tolerans
limitleri, gida ve yemlerde ve bunlarla temas
eden malzemelerde belirli  maddelerin
kisith kullanimi, nihai Grinin mikrobiyolojik
kriterleri ve Urlin Kalitesi ve givenlik veya
performans gerekliligi konularini iceren bir
egitim sunulmustur.

QO OO/ nect2market



Instructor : Eren YILMAZ
Training Duration : 40 hours

9. MARKETING

STANDARDS TRAINING

Theoretical information on import
requirements applied in the international
market is presented; Geographical
restrictions on compliance, System
approach, Permit requirement for SPS
reasons for import of certain products,
Permit requirement for importers for SPS
reasons, import  prohibitions/restrictions

for SPS reasons not specified elsewhere,
tolerance limits for residues or contamination
of certain (non-microbiological) substances,
restricted use of certain substances in food
and feed and materials in contact with
them, microbiological criteria of the final
product and Product quality and safety or
performance requirement.

www.neet2market.com




9.PAZARLAMA

STANDARTLARI GITIMi

Ticaretin karmasik yapisi ve her pazarin
kendine has dinamikleri, firmalar icin blyuk

bir zorluk olusturmaktadir. Ancak, bu
egitimin  kazandirdigi  bilgiler sayesinde,
egitilen  katihmcilar  sayesinde  firmalar

hedef pazarlara daha bilingli ve stratejik bir
sekilde yaklasabilmektedir. Ayni zamanda
katiimcilarin istihdam edilebilirlikleri artmis
durumdadir. Ozellikle ithalat sireclerine
yoénelik bilgi, her bir asamanin optimize
edilmesine olanak tanimaktadir. ithalat
surecini bir butun olarak ele almak, tedarik
zincirinin - verimli  yonetimiyle  mumkuUn
olmaktadir. Egitim, bu zincirin her halkasini
detayl bir sekilde analiz ederek, slUreclerde
meydana gelebilecek aksakliklarin  nasil
en aza indirilebilecegdini aciklamaktadir. Bu
sayede firmalar, ticaret operasyonlarini daha
etkin yonetebilmekte, maliyet ve zaman
acisindan 6nemli tasarruflar saglamaktadir.

Uluslararasi ticaretin en énemli unsurlarindan
biri olan saglk ve guUvenlik standartlarina
uyum, egitimin odaklandigli temel konular
arasinda yer almaktadir. Bu standartlara
uyum saglamak, ithalatcilar icin yalnizca
yasal bir zorunluluk degil, ayni zamanda
pazarda itibar kazandiran bir faktor olarak
one ¢cikmaktadir. Egitim, bu standartlarin nasil
uygulanacagdini ve sertifikasyon sUreclerinin
nasilydnetileceginidetaylandirarak, firmalarin
pazarda sorunsuz bir sekilde faaliyet
gostermesine katkida bulunmaktadir. Egitim
ayrica, uluslararasi ticarette en sik karsilasilan
sorunlardan biri olan belgelendirme ve

sertifikasyon konularinda da yol gosterici
bilgiler sunmaktadir. Yanlis veya eksik
belgelerin sunulmasi, ticaret sdrecinde ciddi
aksakliklara neden olabilmektedir. Bu egitim
sayesinde firmalar, gerekli belgeleri dogru
bir sekilde temin edebilmekte ve gumruk
islemlerinde  zaman kaybl yasamadan
surecleri yonetebilmektedir. Boylelikle,
ticaretin kesintisiz bir sekilde devam etmesi
saglanmakta ve firmalar pazara hizlh bir
sekilde erisebilmektedir.

GUmrUk islemlerinde ve ticaretin onundeki
digerengellerde de egitimin sagladigi stratejik
bilgiler, firmalarin bu zorluklari asmasina
yardimcr olmaktadir. Ticaret politikalari ve
uluslararasi anlasmalar hakkindaki bilgiler,
yasal riskleri en aza indirmekte ve firmalarin

ticari faaliyetlerini glvenli bir sekilde
yurttmelerini mumkun kilmaktadir.
Sonu¢ olarak, bu egitim, uluslararasi

pazarlara erisim surecinde kursiyerlerin bilgi
ve strateji acisindan donanimli hale gelmesini
saglamaktadir. Egitimde aktarilan bilgiler,
ticarette karsilasilan riskleri ve engelleri
asmak icin gerekli olan unsurlar icermistir,
boylece editilen kursiyerler ile firmalarin
kuresel pazarlarda daha etkin ve rekabetci
olmalarint mimkun kihnmistir. Egitime katilan
katilimcilar ile ihracat yapan firmalarin
sayisinin artmasi yine dnemli katkilar arasinda
yer almaktadir.

Egitmen Eren YILMAZ
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9.PAZARLAMA

STANDARTLARI EGITIMI

The complex structure of trade and the
unique dynamics of each market pose a great
challenge for companies. However, thanks
to the information provided by this training,
companies can approach target markets
more consciously and strategically thanks
to the trained participants. At the same time,
the employability of the participants has
increased. In particular, knowledge of import
processes allows each stage to be optimised.
Handling the import process as a whole is
possible through efficient management of
the supply chain. By analysing each link of
this chain in detail, the training explains how
to minimise the disruptions that may occur
in the processes. In this way, companies
can manage their trade operations more
effectively and provide significant savings in
terms of cost and time.

Compliance  with  health and  safety
standards, which is one of the most
important elements of international trade,
is among the main issues that the training
focuses on. Compliance with these standards
is not only a legal obligation for importers,
but also a factor that gains reputation in the
market. By detailing how to implement these
standards and how to manage certification
processes, the training contributes to the
smooth operation of companies in the
market. The training also provides guiding
information on certification and certification

issues, one of the most common problems in
international trade. Submission of incorrect
or incomplete documents can cause serious
disruptions in the trade process. Thanks
to this training, companies can obtain the
necessary documents correctly and manage
the processes without losing time in customs
procedures. Thus, trade is ensured to
continue uninterruptedly and companies can
access the market quickly.

In customs procedures and other barriers to
trade, the strategic information provided by
education helps companies overcome these
difficulties. Information on trade policies and
international agreements minimises legal
risks and enables firms to conduct their
business activities safely.

As a result, this training equips trainees
with knowledge and strategy in the process
of accessing international markets. The
information conveyed in the training includes
the necessary elements to overcome the risks
and obstacles encountered in trade, thus
making it possible for the trained trainees
and companies to be more effective and
competitive in global markets. The increase
in the number of exporting companies with
the participants participating in the training is
also among the important contributions.

Instructor Eren YILMAZ
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: Emrah AYVAZ
140 saat

Egitmen
Egitim Siresi

10.PAZARLAMA
ARASTIRMASI EGITIMI

Pazar arastirmasi kavrami, dogru kanallarda
pazarar astirmasi, pazarlamada pazarlama
arastirmasinin ~ dénemi,  sirketlerin  yeni
pazarlar bulmak icin nasil pazar arastirmasi
yapmasi gerektigi, dogru hedef pazar sec¢im
yéntemleri ve pazar gelistirme teknikleri,
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pazar bodlumlendirme, potansiyeli yuksek
Ulkelere yoénelim, yerli ve yabanci rakiplerin
pazarlama programlarinin  stratejilerinin
tahmin edilmesi, fiyatlandirma asamasi ve
pazarlama stratejilerini iceren bir egitim
sunulmustur.

QO OO/ nect2market



: Emrah AYVAZ
Training Duration : 40 hours

Instructor

10. MARKETING
RESEARCH TRAINING

The concept of market research, market
research in the right channels, the importance
of marketing research in marketing, how
companies should do market research to
find new markets, correct target market
selection methods and market development

techniques, market segmentation, orientation
to countries with high potential, predicting
the strategies of marketing programmes of
domestic and foreign competitors, pricing
stage and marketing strategies.
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10.PAZARLAMA
ARASTIRMASI EGITIMI

Pazar Arastirmasinin Onemi

Pazar arastirmasi, isletmenizin hangi pazarlarda
daha iyi  performans  gOsterebilecegdini
belirlemenize yardimci olur. Hedef pazardaki
tlketici  davranislari, rekabet ortami ve
ekonomik kosullari anlamadan yapilan ihracat,
blyUk riskler icerir. Pazar arastirmasinin temel
amaci, satislari artirmak, hedef pazarlarda daha
iyi konumlanmak ve isletmenizi blyUtmektir.
Ayni zamanda, rakiplerinizi anlamak ve bu
dogrultuda kendi stratejinizi belirlemek icin de
kritik bir aractir.

Pazar Arastirmasinin Yontemleri

Pazar arastirmasini iki ana yontemle yapabiliriz:
saha arastirmasi ve ¢evrimici arastirma.

- Saha Arastirmasi, potansiyel musterilerin ve
rakiplerin fiziksel olarak gdzlemlenmesi, ticaret
fuarlarina katihm ve ticaret heyetleri araciligiyla
bilgi toplanmasini icerir. Fuarlar, potansiyel is
ortaklari ve rakip firmalar hakkinda dogrudan
bilgi edinme firsati sunar.

- Cevrimici Arastirma, daha hizli ve ekonomik
bir ydntemdir. E-ticaret siteleri, TradeMap gibi
platformlar kullanilarak pazardaki rakipler,
talep durumu ve ticaret verileri hakkinda
bilgi edinilebilir. Ozellikle benzer site arama
motorlari ve c¢evrimi¢i musavirlik hizmetleri,
uluslararasi ticaret icin faydall kaynaklardir.

ihracata Hazirlik Siireci

ihracat stirecine baslamadan énce, isletmenizin
bu sltrece hazir olup olmadigini belirlemeniz
énemlidir. ihracata hazir bir isletme, rekabetci
fiyatlarla kiresel pazarlarda hizmet sunma
kapasitesine sahip olmalidir. Bunun igin net
ihracat hedefleri belirlemek, bir ihracat plani
olusturmak ve gerekli kaynaklari (personel,
finansman) temin etmek gerekir. Ayni
zamanda, pazar giris stratejinizin hangi kanallar
Uzerinden ilerleyecegini (dogrudan satis, araci
kullanim, lisanslama vb.) planlamalisiniz.
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Uluslararasi Ticaret Araclari

Basaril bir ihracat sUreci icin bazi temel araclar
kullanilir. Bu araclar, isletmenizin profesyonel
go6rindm kazanmasina ve uluslararasl alanda
rekabet avantajl elde etmesine yardimci
olur. Ornegdin, web sitesi, katalog, kartvizit
gibi kurumsal kimlik unsurlari ¢ok dilli ve
profesyonel bir sekilde hazirlanmalidir. Ayrica,
fuar takip sistemleri ve toplu e-posta yazihimlari
(Mailchimp gibi) ile yeni musterilere ulasmak
kolaylasir.

GTIP kodlari ise, uluslararasi ticarette Uriinlerin
dogru bir sekilde tanimlanmasini saglar. Bu
kodlar, gumrik islemlerinin sorunsuz ilerlemesi
icin olduk¢ca onemlidir. Yanlis bir kodlama,
glmrlkte sorunlara ve ek maliyetlere yol
acabilir.

KOSGEB ve Destek Programlari

ihracat yapmak isteyen KOB/'ler icin KOSGEB'in
sundugu destek programlar bUyuk avantajlar
saglar. Ozellikle Yurt Disi Pazar Destek
Programi, KOB/’lerin uluslararasi pazarlara
acllmalarina yardimci olur. Bu programlar,
ihnracata hazirlik sUrecinde mali destek ve
danismanlik hizmetleri sunarak isletmelerin
uluslararasi arenada rekabet glcunu artirir.

Sonu¢ olarak, uluslararasi pazarlara erisim,
stratejik bir yaklasim ve dikkatli bir planlama
gerektirir. Pazar arastirmasi yaparak dogru
pazarlari secmek, isletmenizin blUyUmesi icin
kritik bir adimdir. ihracata hazirlik sirecini iyi
planlayan, dogru araclari kullanan ve KOSGEB
gibi  desteklerden yararlanan isletmeler,
kUresel pazarlarda sUrdurulebilir basari elde
edebilir.

Egitmen Emrah AYVAZ
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10. MARKETING
RESEARCH TRAINING

The Importance of Market Research

Market research helps you identify which
markets your business can perform better
in. Exporting without understanding the
consumer behavior, competitive environment
and economic conditions in the target market
involves great risks. The main purpose of
market research is to increase sales, better
position yourself in target markets and
grow your business. It is also a critical tool
for understanding your competitors and
determining your own strategy accordingly.

Methods of Market Research

We can conduct market research in two main
ways: field research and online research.

- Field research involves physical observation
of potential customers and competitors,
participation in trade fairs and gathering
information through trade missions. Trade fairs
provide an opportunity to learn directly about
potential business partners and competitors.

- Online Research is a faster and more
economical method. E-commerce sites and
platforms such as TradeMap can be used
to obtain information about competitors in
the market, demand and trade data. Similar
site search engines and online consultancy
services are particularly useful resources for
international trade.

Export Preparation Process

Before you start the exporting process, it is
important to determine whether your business
is ready for it. An export-ready business should
have the capacity to offer services in global
markets at competitive prices. This requires
setting clear export targets, creating an export
plan and securing the necessary resources
(personnel, financing). At the same time, you
should plan the channels through which your
market entry strategy will proceed (direct

sales, use of intermediaries, licensing, etc.).
International Trade Tools

Some basic tools are used for a successful
export process. These tools help your
business gain a professional appearance
and gain a competitive advantage in the
international arena. For example, corporate
identity elements such as websites, catalogs
and business cards should be prepared in
a multiingual and professional manner. In
addition, fair tracking systems and bulk e-mail
software (such as Mailchimp) make it easier to
reach new customers.

HS codes ensure the correct identification of
products in international trade. These codes
are very important for the smooth progress of
customs procedures. An incorrect coding can
lead to problems at customs and additional
costs.

KOSGEB and Support Programs

The support programs offered by KOSGEB
provide great advantages for SMEs that
want to export. In particular, the Overseas
Market Support Program helps SMEs expand
into international markets. These programs
increase the competitiveness of enterprises in
the international arena by providing financial
support and consultancy services during the
export preparation process.

As a result, accessing international markets
requires a strategic approach and careful
planning. Choosing the right markets through
market research is a critical step for your
business to grow. Businesses that plan their
export preparation process well, use the
right tools and benefit from support such as
KOSGEB can achieve sustainable success in
global markets.

Instructor Emrah AYVAZ
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Egitmen : Hiilya SABIR
Egitim Suresi : 40 saat

1.FORMAL VE iNFORMAL
ILETISIM BECERILERI EGITIMI

Kurumsal dinyaya hazirlamalarinda
kursiyerlere  bir yol gosterici
olarak sektorel kurallar, yazil
olmayan deneyimler ve kurgulari
iceren bir egitim duzenlenmistir.
is gorusmelerinde basarih

a QO OO/ nect2market

olacak tuyolar, resmi iletisim
dili, sirket avantajlarini  kisisel
gelisimine entegre edebilme,

sorumluluklariyla orantili ag kurma
ve stres yonetimini iceren bir egitim
sunulmustur.



Instructor

: Hiilya SABIR
Training Duration : 40 hours

11. FORMAL AND INFORMAL

COMMUNICATION SKILLS TRAINING

A training including sectoral rules,
unwritten experiences and fictions
has been organised as a guide
for trainees to prepare for the
corporate world. A training that
includes tips to be successful in job

S W WW.Neet2market.com

interviews, formal communication
language, integrating company
advantages into personal
development, networking in
proportion to their responsibilities
and stress management.



11.FORMAL VE INFORMAL
ILETISIM BECERILERI EGITIMI

Genel beceri yetkinliklerinin &6zel sektérde
geng calisanlar i¢in pazara erisim saglamada
bircok 6nemli avantaji bulunmaktadir. Bu
beceriler, is piyasasinda rekabet avantaji
sunar ve henlz ne egitimde ne istihdamda
olan geng profesyonel adaylarin basaril bir
kariyer insa etmelerine yardimci olur. Genel
beceri egitimleriyle tim egditimler boyunca
ilham almalari temelinde icerikler hazirlanmis
olup motivasyon alabilecekleri gergek is
hayati vakalarinin paylasimi saglanmistir. Bu
minvalde geng adaylarin is diinyasinda;

1 Uyum Saglama ve Esneklik becerileri
gelistiriimistir. Genel beceriler, gencg
calisanlarin degisen is kosullarina hizlica
uyum saglamasini  kolaylastiracaktir.
Ornegin, problem c¢ézme yetenegdi ve
elestirel dustinme becerisi, yeni ve
beklenmedik durumlarla basa ¢ikmada
6nemli bir rol oynayacaktir.

Cok Yonli Bakis Acisiyla sektore,
isverenlere ve calisanlara yaklasim
benimsenmistir. iletisim, takim calismasi,
zaman ydnetimi gibi genel beceriler,
farkll roller ve sektdrlerde calisabilme
yetenegi saglayacaklari iceriklere
yer verilmistir. Bu, gen¢ calisanlarin
kariyerlerinde farkll alanlarda deneyim
kazanarak pazarda daha genis bir
erisime sahip olmalarini saglayacaktir.

inovasyon ve Yaraticilik gen¢ beyinlere
yeni is alanlarinda yeni fikirlerle
yerlesme becerisi kazandiriimistir. Genel
beceriler, yenilik¢i distinme ve yaratici
¢oézumler gelistirme yetenedini artirir.
Bu da genc¢ calisanlarin is yerlerinde
degerli katkilarda bulunmalarina ve yeni

firsatlari degerlendirmelerine yardimci
olacaktir.

Profesyonel iliski Kurma ve Sektorel
Calisma AgdI kurma yoluyla iyi iletisim,
sosyal beceriler, profesyonel aglar
kurma ve sUrdlirme konusunda avantaj
saglar. Guglu aglar, is firsatlarina erisim
saglama ve kariyer gelisimi acgisindan
onemli bir kaynak olacaktir.

Kisisel Gelisim ve Bgrenme
Yeteneginin gelistirimesinde  6nemli
deneyimler aktarilmistir. Ogrenme
yetenegdi ve kisisel gelisim odakliiginda,
gen¢ calisanlarin  surekli olarak yeni
beceriler kazanmalarini ve kendilerini
gelistirmelerini saglanmistir. Bu, onlarin
is glclnde degerli birer aday olmalarini
saglayacak altyapiyla egitim programini
tamamlamalarina katki saglamistir.

Problem Cézme ve Karar Verme:
Genel beceriler, gen¢ calisanlarin
analitik dustinme ve mantikh kararlar
alma yeteneklerini gelistirir. Bu, onlari
is yerinde daha etkili ve guvenilir birer
calisan yapar. Egitimler kapsaminda
etkili iletisim becerileriyle problemler
tanimlanmis ve problemlere
getirilecek c¢6zUmler Uzerine atodlyeler
gerceklestirilmistir. is dinyasinda
iliskin gercekci yorumlamalar geng
adaylar  isverenleri ve  tlketiciler
boyutunda karsilastiklari problemlere
uyum sagdlayarak isletme kualttranu
benimsemelerine hazirlamistir.

Egitmen Hiilya SABIR
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11. FORMAL AND INFORMAL
COMMUNICATION SKILLS TRAINING

Generic skills competencies have many
important advantages in providing market
access for young workers in the private sector.
These skills offer a competitive advantage in
the labor market and help young professional
candidates who are neither in education nor
in employment to build a successful career.
Through the generic skills trainings, content
has been prepared on the basis of inspiration
throughout the trainings and real business life
cases have been shared for motivation. In this
respect, young candidates in the business
world;

1.Adaptability and Flexibility skills have
been developed. General skills will make
it easier for young employees to quickly
adapt to changing business conditions.
For example, problem solving and critical
thinking skills will play an important role
in dealing with new and unexpected
situations.

2.A multi-faceted approach to the sector,
employers and employees is adopted.
Content is included to provide generic
skills such as communication, teamwork,
time management and the ability to work
in different roles and sectors. This will
enable young employees to have a wider
reach in the market by gaining experience
in different areas in their careers.

3. Innovation and Creativity give young
minds the ability to settle in new fields
of work with new ideas. Generic skills
increase the ability to think innovatively
and develop creative solutions. This will
help young employees to make valuable
contributions and seize new opportunities
in the workplace.

4. Good communication and social
skills through Professional Relationship
Building and Sectoral Study Networking
give an advantage in building and
maintaining professional networks. Strong
networks will be an important source of
access to job opportunities and career
development.

5. Significant experience in developing
Personal Development and Learning
Capability. The focus on learning
capability and personal development
has enabled young employees to
continuously learn new skills and develop
themselves. This has contributed to their
completion of the training program with
the infrastructure that will enable them
to become valuable candidates in the
workforce.

6. Problem Solving and Decision Making:
General skills develop young employees’
ability to think analytically and make
logical decisions. This makes them
more effective and reliable employees
in the workplace. Within the scope of
the trainings, problems were identified
through effective communication skills and
workshops were organized on solutions
to problems. Realistic interpretations of
the world of work prepared the young
candidates to adapt to the problems
they face at the level of employers and
consumers and to adopt the business
culture.

Instructor Hiilya SABIR
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Egitmen : intizam Seyda DURGUN
Egitim SUresi : 8 saat

[ 1d (1]
12. OZGUVEN
- o o o
EGITIMI
Kursiyerlerin, 6zglven kavrami hakkinda

farkindalk gelistirme, kendini tanima, gUclu
yonlerinin farkina varma, olumsuz durumlarda

QO OO/ neet2market

6zgluveni kaybetmemenin énemini kavrama
ve OzgUveni artirma tekniklerini iceren bir
egitim almalari amaglanmistir.




Instructor : intizam Seyda DURGUN
Training Duration : 8 hours

12. SELF-CONFIDENCE
TRAINING

It is aimed for the trainees to receive a understanding the importance of not losing
training that includes developing awareness self-confidence in negative situations and
about the concept of self-confidence, self- techniques to increase self-confidence.
awareness, recognising their strengths,

www.neet2market.com




12. ©ZGUVEN
EGITiMI

Kisisel Gelisim:

72

V¥ Kendini Tanima: Katiimcilar, gugli ve
zayIf yonlerini, degerlerini ve hedeflerini
daha iyi anlayacaklar.

v Ozglven Artisi: Olumsuz dustnceleri
donlstirmeyi, kendine karsi nazik
olmay! ve zorluklar karsisinda daha
dayanikli olmayi 6égrenecekler.

V¥ Motivasyon  Artisi:  Hedeflerine
ulasmak icin motive olacak ve proaktif
bir sekilde hareket edecekler.

Vv letisim Becerilerinin  Gelismesi:
Kendilerini ifade etme ve baskalariyla

etkili iletisim kurma becerilerini
gelistirecekler.
V¥V  Problem Cb6zme  Becerilerinin

Gelismesi: Zorluklar karsisinda daha
yaraticl ve ¢6zum odakl dustnecekler.

V Stres Yonetimi Becerilerinin Gelismesi:
Stresle daha iyi basa c¢lkmayl ve
duygularini ydnetmeyi 6grenecekler.

D O OO/ neet2market CH

Mesleki Gelisim:

V¥ is Basvurularinda Basari: Kendilerini
daha iyi tanitmayl ve &zglvenli bir
sekilde is gorusmelerine katiimayi
ogrenecekler.

V¥ Kariyer Planlama: Hedeflerine uygun
bir kariyer plani olusturmayi ve bu plani
uygulamaya koymayi 6grenecekler.

V¥ Etkin Calisma Becerilerinin Gelismesi:
Ekip calismasina yatkin olacak, fikirlerini
savunabilecek ve sorumluluk almaktan
cekinmeyecekler.

V¥ Liderlik Becerilerinin  Gelismesi:
Kendilerini ve baskalarini motive etmeyi
ve yonlendirmeyi 6grenecekler.

V¥  Zaman  Yonetimi  Becerilerinin
Gelismesi:  Zamanda daha  verimli
calismayi ve islerini planlamayi

ogrenecekler.

V¥ Uyum Becerilerinin Gelismesi: Farkli
ortamlara ve calisma kosullarina daha
kolay uyum saglayabilecekler.

Egitmen intizam Seyda DURGUN



12. SELF-CONFIDENCE
TRAINING

Personal Development: Professional Development:

V¥V Self-Knowledge: Participants — will
better understand their strengths and
weaknesses, values and goals.

v Increased Self-Confidence:
Participants  will learn to transform
negative  thoughts, be kind to
themselves, and become more resilient
in the face of challenges.

V Increased Motivation: They will be
motivated to achieve their goals and act
proactively.

V¥  Improved Communication  SKills:
They will improve their ability to
express themselves and communicate
effectively with others.

V¥ Improvement of Problem Solving
Skills: They will think more creatively
and solution-oriented in the face of
difficulties.

V¥ Development of Stress Management
Skills: They will learn to cope better with
stress and manage their emotions.

V¥ Success in Job Applications: They
will learn to present themselves better
and participate in job interviews with
confidence.

VCareer Planning: They will learn to
create a career plan in accordance
with their goals and put this plan into
practice.

V¥V Development of Effective Working
Skills: They will be prone to teamwork,
will be able to defend their ideas and will
not hesitate to take responsibility.

V¥V Development of Leadership Skills:
They will learn to motivate and direct
themselves and others.

V¥ Development of Time Management
Skills: They will learn to work more
efficiently in time and plan their work.

Development of Adaptability  Skills:
They will be able to adapt to different
environments and working conditions
more easily.

Instructor intizam Seyda DURGUN
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Egitmen : intizam Seyda DURGUN
Egitim SUresi : 8 saat

13. MOTIVASYON
EGITIMI
Kursiyerlerin  motivasyonun tanimi, kisisel

gelisim, kaynak yonetimi ve etkin kullanimini
iceren bir egitim almalari amaclanmistir.
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Instructor : intizam Seyda DURGUN
Training Duration : 8 hours

13. MOTIVATION
TRAINING

It is aimed that the trainees receive a training
that includes the definition of motivation,
personal development, resource management
and effective use.
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13. MOTIVASYON
EGITIMI

Pazara Erisimde Onemli Noktalar/Anahtar
Bilgiler

76

V¥ Motivasyon, basarinin anahtaridir:
Egitimde vurgulandigi gibi, motivasyon,
bireylerin hedeflerine ulasmalarini
saglayan en énemli faktorlerden biridir.

V¥V Bireysel farkliliklar: Her bireyin
motivasyon kaynaklari ve ihtiyaclari
farkhidir. Bu nedenle, genclerin kendi
motivasyonlarini anlamasi ve buna gdre
hareket etmesi 6nemlidir.

V¥ Grup motivasyonunun gucu: Calisma
arkadaslari ve mentorlar, bireylerin
motivasyonlarini artirmada 6énemli bir
rol oynayabilir.

V¥V Hedeflerin gercek¢i olmasi: Hedefler,
zorlayicl olmasinin yani sira gergekgi
de olmalidir. Ulasilamaz hedefler,
motivasyonu dusurebilir.

V¥ Engellerle basa cikma: is hayatinda
engellerle karsilasmak kacinilmazdir. Bu
engeller karsisinda pes etmek yerine,
¢6zUm odakl bir yaklasim benimsemek
onemlidir.

D O OO/ neet2market CH

Egitim Sunumundaki En Onemli ve Ozet
Bilgiler

V¥ Motivasyon, 6grenme ve gelisme icin
temel bir ihtiyactir.

V¥ Motivasyon, i¢csel ve  dissal
kaynaklardan beslenir.

V Bireysel ve grup motivasyonu birbirini
destekler.

V¥ Motivasyon, surekli olarak beslenmesi
gereken bir sUrectir.

V¥ Motivasyonu artirmak icin hedef
belirleme, geri bildirim alma ve basarilari
kutlama gibi yontemler kullanilabilir.

Sonug olarak, verilen egitim,
genclerin is hayatina atiima slrecinde
karsilasacaklari zorluklarla basa

¢lkmalarina ve basarill bir kariyer insa
etmelerine yardimci olacak &nemli
bilgiler ~ sunmaktadir. Bu bilgiler
dogrultusunda hareket eden gengler
hem kisisel hem de profesyonel
hayatlarinda daha mutlu ve basaril
olabilirler.

Egitmen intizam Seyda DURGUN



13. MOTIVATION
TRAINING

Important Points/Key Information in Market Most Important and Summary Information
Access in the Training Presentation

V¥ Motivation is the key to success: As
emphasised in the training, motivation
is one of the most important factors
enabling individuals to achieve their
goals.

V Individual differences: Each individual
has different sources of motivation and
needs. Therefore, it is important for
young people to understand their own
motivation and act accordingly.

V¥ The power of group motivation:
Colleagues and mentors can play
an important role in increasing the
motivation of individuals.

V  Realistic goals: Goals should
be realistic as well as challenging.
Unattainable goals can reduce
motivation.

V Dealing with obstacles: It is inevitable
to encounter obstacles in business life.
Instead of giving up in the face of these
obstacles, it is important to adopt a
solution-orientated approach.

V¥ Motivation is a basic need for learning
and development.

V¥ Motivation is fuelled by intrinsic and
extrinsic sources.

V¥ Individual and group motivation
support each other.

V¥ Motivation is a process that needs to
be fed continuously.

V¥ Methods such as setting goals,
receiving feedback and celebrating
achievements can be used to increase
motivation.

In conclusion, the training provided
provides important information that
will help young people to cope with the
difficulties they will face in the process
of entering the business life and to build
a successful career. Young people who
act in line with this information can be
happier and more successful in both
their personal and professional lives.

Instructor intizam Seyda DURGUN
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Bu proje Avrupa Biligive Tiirkiye Cumhuriyeti
tarafmndan finanse ediinektedi,

SRR

SEMINERLER/SEMINARS

ihracatta Sorunsuz iletisim ve Yenilik¢i Yaklasimla

Smooth Communication and Innovative Approaches in Export

Ihracatta Sorunlarin Coéziimine Yénelik Farkindalik Yarat-

Raising Awareness for Solving Problems in Export

insana Yakisir isler ve Yonetim Alaninda Basari Hikayele

ISKUR

i‘s‘é'é Eé?—‘.:‘-&“é’é%"‘ TORKIVE I KURUMU T.C.CALISMA VE

PROGRAM OTORNESH SOSYAL GUVENLIK BAKANLIG
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IHRACATTA SORUNSUZ iLETiSIM VE
YENILiKCi YAKLASIMLAR SEMINERI

TTB Cok Amacl Salon’da yapilan seminerin
acilisina Proje Ortagdl KTU, Meclis Baskani
Nevzat Ozer, Trabzon Ticaret ve Sanayi Odasi
Yoénetim Kurulu Baskani Erkut Celebi, yonetim
kurulu Uyeleri ve kursiyerler katildi.

Acllista konusan TTB Yonetim Kurulu Baskani
Eyylp Ergan, AgJgustos ayinda baslayan
projenin basari ile surddgunu belirterek soyle
konustu:

“ihracatin iilkelerin kalkinmasinda ok énemli
oldugu gerceginden hareket edecek olursak,
bugiin iletisim teknolojisindeki gelismelerle
birlikte  yenilikgi  yaklasimlar, ticareti
arttirmak isteyenler igin vazgecilemezdir.
Ulkelerin rekabet giicliniin arttinlmasi, ileri
teknolojiye dayali yiiksek katma degerli mal
ve hizmet Ulretme ile miimkiindiir. Bunun
icinde kabiliyetli genclere ihtiyacimiz oldugu
kag¢inilmazdir.”

Seminere katllan kursiyerlere Dis Ticaret
Egitmen ve Danismani Dr. Zeynep lyiler,
“jhracatta Sorunsuz iletisim ve Yenilikci
Yaklasimlar”, konulu sunumunda

26.12.2023

V ihracatta Yenilikci Yaklasimlar,
V ihracatta 10 Adim,

¥ Strateji Yonetim ve Planlama,
V¥ Dongusel Ekonomi,

V¥ Surdurulebilirlik,

V E-Ticaret Ve E-ihracat Kanallari

V Dis Ticarette Kisisel inovasyon, insan iliskileri
ve Takim Olabilme

¥ Basarili Girisimcilerin Nitelik ve Becerileri
V¥ Patent ve Patentlenebilirlik Kriterleri

V¥ insan Kaynaklari Yonetimi

V Etkili iletisim ve Basarili Yonetim

V¥ Dis Ticaret Calisani Olmak ve

V¥ Takim Olusturmada Etkili Beceriler hakkinda
bilgi ve deneyimlerini kursiyerler ile paylasti.

Findik sanayici ve ihracatgisi, Karadeniz
Findik ve Mamulleri Birligi eski baskan ve
yonetim kurulu Uyesi Edip Seving tarafindan
da, “ihracatta inovasyonun Onemi ve
Findik Ornegi ile Tecriibe Paylasimi” konulu
oturumla kursiyerler bilgi sahibi oldu.

Program sonunda Dr. Zeynep lyiler ve Edip
Seving kursiyerlerin ticarete dair merak ettikleri
sorulari yanitlandirdilar.

QO OO/ nect2market



SEMINAR ON SMOOTH COMMUNICATION AND
INNOVATIVE APPROACHES IN EXPORTS

The seminar held in the TCE Multi-Purpose
Hall was attended by the project partner
KTU, Chairman of the Assembly Nevzat Ozer,
Chairman of the Executive Committee of
Trabzon Chamber of Commerce and Industry
Erkut Celebi, board members, and trainees.

In his opening speech, TTB Chairman of the
Executive Committee Eyylp Ergan stated
that the project, which started in August, has
been successfully continuing and said:”’If we
consider the fact that exports are crucial
for the development of countries, it is
undeniable that with the advancements
in communication technology today,
innovative approaches are indispensable
for those looking to boost trade. Increasing
the competitive power of countries is only
possible through the production of high
value-added goods and services based on
advanced technology. For this, it is inevitable
that we need talented young people.”

Dr. Zeynep lyiler, Foreign Trade Trainer and
Consultant, gave a presentation on “Smooth
Communication and Innovative Approaches in
Exports” to the trainees, sharing her knowledge
and experience on topics such as:

26.12.2023

V Innovative Approaches in Exports

V¥ 10 Steps in Exporting

V Strategy Management and Planning
V¥ Circular Economy

V¥ Sustainability

V E-Commerce and E-Export Channels

V¥V Personal Innovation in Foreign Trade, Human
Relations, and Teamwork

V¥V  Qualities and  Skills  of

Entrepreneurs

Successful

V Patents and Patentability Criteria
V¥ Human Resources Management

V Effective Communication and Successful
Management

V Being a Foreign Trade Professional
V Effective Skills in Team Building

Hazelnut industry professional and exporter,
Edip Seving, a former president and board
member of the Black Sea Hazelnut and
Products Exporters Union, also shared his
experiences with the trainees during a session
titled “The Importance of Innovation in Exports
and Experience Sharing with the Hazelnut
Example.”

At the end of the program, Dr. Zeynep lyiler and
Edip Sevin¢ answered the trainees’ questions
related to trade.
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IHRACATTA SORUNLARIN COZUMUNE
YONELIK FARKINDALIK YARATMA SEMINERI

Trabzon Ticaret Borsasi (TTB) Yonetim
Kurulu Baskani EyyUp Ergan, ulkelerin
kalkinmasinda ihracatin en &nemli etken
oldugunu belirterek, gencleri dis ticareti
o6grenmeye ve uzmanlasmaya davet etti.

Trabzon Vali Yardimcisi Omer Sahin, TTB
Meclis Baskani Nevzat Ozer ve kursiyerlerin
katildigi seminerin acilisinda konusan Yonetim
Kurulu Baskani Ergan sunlari soyledi:

“Altin bilezik olarak da tarif edilen meslek
edinme projemiz basar ile devam ediyor.
Bugln Ulkelerin kalkinmasinda en &nemli
etkenlerden olan ihracati konu edinecegiz.
Genglerimiz dis ticareti, ihracati 6grenerek
hem meslek sahibi olacaklar, hem de
ihracatimizi  arttirmanin  yollarini, dolayisi
ile doviz kazanmamizi arttirmanin yollarini
ogrenecekler.”

Seminerde Uluslararasi E-Ticaret Danismani
Emrah Durasi, “Dis Ticarette Uygulanan
Stratejiler” ve “Dogru Uriin Secmenin Onemi”
konulu sunumunda,

84

23012023

V Dis Ticarette Nereden Baslanmali?

V¥ Yurtdisina Uriin Satmanin Avantajlari/
Dezavantajlari

V¥ Uluslararasi Pazar Yerleri
V¥ Pazarlama Faaliyetleri

V¥ Yeni Bir Markanin Yol HaritasI (Resmi
isler, imaj Calismalari vb.)

V¥ Dogru Urin Nasil Olusturulurken
Dikkat Edilecek Hususlar

V¥ Rakip Urtin Analizleri-Uriin
Farklilastirma gibi konularda
kursiyerlere bilgi ve deneyimlerini
aktardi.

Trendyol Grup Bolge Satis Yoneticisi Mutlu
Cevik de, “E-Ticaret ve ihracat” konularinda
kursiyerleri bilgilendirdi.

Program sonunda Emrah Durasl ve Mutlu
Cevik kursiyerlerin dis ticaret ve e-ticarete
dair merak ettikleri sorulari yanitlandirdilar.

D O OO/ neet2market CH



SEMINAR ON RAISING AWARENESS FOR
SOLVING PROBLEMS IN EXPORTS

Trabzon Commodity Exchange (TCE) Chairman
of the Executive Committee Eyylp Ergan
emphasized that exports are the most crucial
factor in the development of countries and
invited young people to learn and specialize in
foreign trade.

Speaking at the opening of the seminar, which
was attended by Trabzon Deputy Governor
Omer Sahin, TTB Assembly Chairman Nevzat
Ozer, and trainees, Chairman Ergan said:”Our
vocational training project, often described
as a ‘golden bracelet,” continues successfully.
Today, we will focus on exports, one of the
most important factors in the development
of countries. By learning foreign trade and
exports, our young people will not only gain a
profession but also learn ways to increase our
exports and, consequently, ways to increase
our foreign exchange earnings.”

During the seminar, International E-Commerce
Consultant Emrah Durasi gave a presentation
on “Strategies Applied in Foreign Trade”
and “The Importance of Choosing the
Right Product,” sharing his knowledge and
experiences with trainees on topics such as:

23012023

V¥V Where to Start in Foreign Trade?

V Advantages/Disadvantages of Selling
Products Abroad

V International Marketplaces
V Marketing Activities

V¥ The Roadmap for a New Brand (Official
Procedures, Image Building, etc.)

V Key Considerations When Creating the
Right Product

V¥V Competitor Product Analyses and
Product Differentiation

Additionally, Mutlu Cevik, Regional Sales
Manager at Trendyol Group, provided trainees
with insights on “E-Commerce and Exports.”

At the end of the program, Emrah Durasi and
Mutlu Cevik answered the trainees’ questions
related to foreign trade and e-commerce.
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INSANA YAKISIR iSLER VE YONETIM
ALANINDA BASARI HIKAYELERiI SEMINERI

Trabzon Ticaret Borsasi Cok Amacl
Salonda yapilan seminerde Web3 kurucusu,
muhendis/girisimci Bugra AYAN ve
Findik Ocadl Kurucusu Girisimci Seyyare
SUNGUR katimcilara ilgili konularda bilgileri
aktardiktan sonra sorulari cevaplandirdilar.

Trabzon Ticaret Borsasi Yonetim Kurulu
Baskani Eyyip ERGAN, Karadeniz Teknik
Universitesi Rektdr Yardimeisi Prof. Dr. Halil
ibrahim Okumus ve ISKUR il Muduru Servet
Kaba da katilimcilara tavsiyelerde bulundu.

Girisimci-yazar Bugra Ayan’in “Surdurulebilir
Kalkinma ve Insana Yakisir isler” konulu
sunumunda

V¥ Sdrdurulebilir Kalkinma Amaci 8’ ve
Alt Hedefleri

¥ Ekonomik Verimlilik

V¥ Kalkinma Odakli Politikalar
V¥ Kaynak Verimliligi

V¥V Tam ve Uretken istihdam

V¥ Finansal Erisim konularina yer vererek

88

0/.022023

kursiyerleri bilgilendirdi.

Seminerin 2. Bolumunde ise Findik Ocagdi
kurucusu Seyyare Sungur, basari hikayeleri
kapsaminda kisisel deneyimlerini kursiyerlere
aktardi.

Program sonunda Bugra Ayan ve Seyyare
Sungur kursiyerlerin merak ettikleri sorulari
yanitlandirdilar.

Seminerin sonunda proje ekibi ve kursiyerler,
egitim slrecinin  tamamlanmasini  pasta
keserek kutladilar.
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SEMINAR ON SUCCESS STORIES IN DECENT
WORK AND MANAGEMENT

At the seminar held in the Trabzon
Commodity Exchange Multi-Purpose Hall,
Web3 founder, engineer/entrepreneur Bugra
Ayan and Findik Ocagi founder entrepreneur
Seyyare Sungur shared their knowledges on
the relevant topics with the participants and
answered their questions afterward.

Trabzon Commodity Exchange Chairman
of the Executive Committee Eyylp Ergan,
Karadeniz Technical University Vice Rector
Prof. Dr. Halil ibrahim Okumus, and ISKUR
Provincial Director Servet Kaba also gave
advices to the participants.

In  entrepreneur-author  Bugra  Ayan’s
presentation titled “Sustainable Development
and Decent Work,” he informed the trainees
on topics such as:

V Sustainable Development Goal 8 and its
Sub-Goals

V¥ Economic Efficiency

V¥ Development-Oriented Policies
V Resource Efficiency

V Full and Productive Employment

V Financial Access

0/.022023

In the second part of the seminar, Findik
Ocagi founder Seyyare Sungur shared her
personal experiences with the trainees as
part of the success stories session.

At the end of the program, Bugra Ayan and
Seyyare Sungur answered the questions
posed by the trainees. The seminar
concluded with the project team and trainees
celebrating the completion of the training
process by cutting a cake.
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TOPLANTILARIMIZ

Proje ortadi Karadeniz Teknik Universitesi
(KTU) ve diger paydaslarla dizenli olarak
iletisim  kurulmus ve proje hedefleri
dogrultusunda calismalar yurttalmuastar.
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MEETINGS

A smooth communication was established
with the project partner Karadeniz Technical
University (KTU) and other stakeholders, and
implemantations were carried out in line with the
project objectives.

www.neet2market.com




TEKNIK GEZILER
VE FUARLAR

TECHNICAL VISITS AND
EXHIBITIONS




PROJE PAZARI’NA
KATILDIK

Kursiyerlerimizle Karadeniz Teknik
Universitesi Teknoloji Transferi
Uygulama ve Arastirma Mekezi (TTM)
organizatorliginde 21-23 Kasim 2023
tarihleri arasinda gercgeklestirilen  “16.
Uluslararasi DusUnden Gergegine Proje
Pazar” etkinligine katilim sagladik.

Proje Pazari Resmi Acilis Téreni KTU
Prof. Dr. Osman Turan Kultir ve
Kongre Merkezi'nde gerceklestirildi.
Etkinlik sUresince kursiyerler bir yandan
egitimlerine KTU egitim salonlarinda devam
ederken bir yandan da proje pazarinda
sergilenen 80 yenilik¢i projeyi inceleme
ve program igerisinde gergeklestirilen
seminerlere katilma firsati yakaladilar.

SN \\/\WW.Neet2market.com

WE PARTICIPATED
IN THE PROJECT
MARKET

With our trainees, we participated in
the ‘16th International Dream to Reality
Project Market’ event held between 21-23
November 2023, organised by Karadeniz
Technical University Technology Transfer
Application and Research Center (TTM,.

The Official Opening Ceremony of the
Project Market was held at KTU Prof.
Dr. Osman Turan Culture and Congress
Centre. During the event, the trainees had
the opportunity to examine 80 innovative
projects exhibited in the project market
and participate in seminars held within the
programme while continuing their education
in KTU training halls.
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N TICARE

DOKKAF KARIYER
FUARINA KATILIM

Cumhurbaskanligi  insan
koordinatorlugunde,
Universitesi'nin  ev sahipliginde Trabzon
Biyoteknoloji ve Inovasyon Merkezinde
duzenlenen Dogu Karadeniz Kariyer Fuari'na
(DOKKAF), Trabzon Ticaret Borsasi ve KTU is
birligi ile yurttilen “NEET’ler Pazara Erisiyor”
projesi kursiyerleri katihm sagladi.

Kaynaklari  Ofisi
Karadeniz Teknik

DOKKAF 2024 Dogu Karadeniz Kariyer

TRA

BZON TICARET BORSASI

Fuarinda actigimiz standi gezen protokol
Uyeleri  ve &dgrencilere proje ekibimiz

tarafindan proje faaliyetleri ve istihdama
yonelik bilgiler verildi. Ayrica kursiyerlerimiz
bir yandan fuardaki diger firmalara is ve staj
basvurularinda bulunurken bir yandan da
DOKKAF kapsaminda yapilan seminer ve
etkinliklere katilma firsati yakaladilar.
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PARTICIPATION IN DOKKAF

CAREER EXHIBITION

The trainees of the ‘NEETs Access the
Market’ project carried out in cooperation
with Trabzon Commodity Exchange and
KTU participated in the Eastern Black Sea
Career Fair (DOKKAF) held at Trabzon
Biotechnology and Innovation Centre hosted
by Karadeniz Technical University under
the coordination of the Presidential Human
Resources Office.
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Protocol members and students who visited
the stand we opened at DOKKAF 2024
Eastern Black Sea Career Fair were given
information about project activities and
employment by our project team. In addition,
while our trainees applied for jobs and
internships to other companies in the fair,
they also had the opportunity to participate
in seminars and events held within the scope
of DOKKAF.
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YENILIiKLE
GELECEGE
KONFERANSINA
KATILDIK

Cinsiyet EsitligiOdaginda
Gelecegin insana Yakisir
isleri Yaklasiminin
Desteklenmesi
FOW Hibe Programi
cergevesince hibe
faydalanicisi Trabzon
Ticaret ve Sanayi
Odasl ve e$ basvuru
sahibi Karadeniz Teknik

Universitesi ortakligi
tarafindan yuratilen
FutureSkills ~ Academy
Projesi kapsaminda

gerceklestirilen “Yenilikle
Gelecege Konferansi”
na katilim saglandi.
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WE PARTICIPATED
IN THE FUTURE
WITH INNOVATION
CONFERENCE

Within the framework
of the FOW Grant
Program for Supporting
the Decent Work
Approach of the Future
with a Focus on Gender
Equality, the grant
beneficiary Trabzon
Chamber of Commerce
and Industry and the
co-applicant Karadeniz
Technical University
participated in the
“Innovation to the Future
Conference” organized
within the scope of the
FutureSkills  Academy
Project.
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KURSIYERLERIMIZLE BIRLIKTE FIRMALARA
TEKNIK ZiYARETLER GERCEKLESTIRDIK
(SUBAT-2024)

Egitimlerin  tamamlanmasinin  ardindan,
kursiyerlerin  sektoérdeki iyi ve yenilikgi
uygulamalari yerinde goérmeleri amaciyla
BesikdUzl, Vakfikebir ve Akcaabat’'ta
sUt Urdnleri sektorinde faaliyet gdsteren
Besikdlzu Sut Urdnleri, Karkas St Urtnleri,
iskenderoglu Sut Urinleri, Ozcelik ve
Hc Gida Cemil Usta gibi firmalara teknik
geziler dizenlendi. Bu ziyaretler sirasinda
kursiyerler, firmalarin Uretim slrecleri ve
yenilik¢i uygulamalari hakkinda yetkililerden
dogrudan bilgi aldilar. Ayrica Yomra,

Arsin, Arakli, Sirmene ve Of bodlgelerinde

100 O O OO/ neet2market

findik ve cay Uretimi yapan Ozgin Gida,
Birlik Tarim, Vatan Cay, iki Cay, Ozcay ve
Ofcaysan gibi firmalar da ziyaret edildi.
Teknik geziler, kursiyerlerin gelecekteki
olasi ¢alisma ortamlarini tanimasina olanak
saglarken, ayni zamanda is hayatinda
karsilasabilecekleri kosullar hakkinda
daha somut bir fikir edinmelerine yardimci
oldu. Bu geziler, kursiyerlerin sektordeki
yenilik¢i yaklasimlar yerinde inceleme ve is
dinyasinda uygulamaya dair ilk elden bilgi
alma firsati sunarak, mesleki gelisimlerine
onemli katkilar saglad.



TECHNICAL VISITS
(FEB-2024)

Following the completion of the trainings,
technical visits were organized to companies
operating in the dairy sector in Besikduzu,
Vakfikebir and Akcaabat such as Besikduizu
St Urtinleri, Karkas St Urdinleri, [skenderogilu
Sut Urdnleri, Ozcelik and He Gida Cemil Usta
in order for the trainees to see good and
innovative practices in the sector. During
these visits, the trainees received direct
information from the authorities about

the production processes and innovative
practices of the companies. In addition,
companies such as Ozgin Gida, Birlik Tarim,
Vatan Cay, Iki Cay, Ozcay and Ofcaysan,

which produce hazelnut and tea in Yomra,
Arsin, Arakli, Sirmene and Of regions, were
also visited. The technical trips allowed
the trainees to familiarize themselves with
possible future working environments, while
at the same time helping them to get a
more concrete idea of the conditions they
may encounter in business life. These trips
contributed significantly to the trainees’
professional development by providing them
with the opportunity to examine innovative
approaches in the sector on site and to get
first-hand information about their application
in the business world.
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GENEL DEGERLENDIRME
VE SERTIFIKASYON

GENERAL ASSESSMENT
AND CERTIFICATION




QUIZLER,
SUNUMLAR VE DERS
ici CALISMALAR

Teorik egitimin yani sira kursiyerler
ders icerisinde yaptiklart  sunumlar,
toplu calismalar ve egitimlerin sonunda
katildiklari quizlerle de aldiklari egitimi
pekistirmistir. Degerlendirme puani elde
edilirken katildiklari quizler ve ders icindeki
calismalar da dikkate alinmistir.

QUIZZES,
PRESENTATIONS AND
IN-CLASS WORK

In addition to the theoretical training,
the trainees reinforced the training they
received through presentations, collective
work and quizzes at the end of the trainings.
While obtaining the evaluation score, the
quizzes they participated in and their work
during the course were also taken into
consideration.

www.neet2market.com Bl



GENEL
DEGERLENDIRME
VE SERTIFIKASYON
SINAVI

Sinavi tim
12.02.2024

Genel Degerlendirme
kursiyerlerin katilimiyla

tarihinde Karadeniz Teknik Universitesi'nde
gerceklesmistir. Her dersten 5 soru
olmak Uzere 65 c¢oktan se¢meli soru
egitmenler tarafindan hazirlanarak Genel
Degerlendirme Sinavi elde edilmistir.

GENERAL
ASSESSMENT

AND CERTIFICATION
EXAM

The General Evaluation Exam was held
at Karadeniz Technical University on
12.02.2024 with the participation of all
trainees. 65 multiple-choice questions, 5
questions from each course, were prepared
by the trainers and the General Evaluation
Exam was obtained.
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QUIZ DERSicCi GENEL 1
KATILIM DEGERLENDIME + DEGERLENDIRME
%60 %40 SINAVI PUANI PUANI
%60 %40
1. SERTIFIKASYON
DEGERLENDIRME DEGERLENDIRME
PUANI PUANI
Quiz IN-CLASS GENERAL st
PARTICIPATION EVALUATION + EVALUATION
%60 %40 EXAM SCORE SCORE
%60 %40
1 CERTIFICATION
EVALUATION EVALUATION
SCORE SCORE

SINAV SONUCLARI

Kursiyerlerin  ders bitiminde katildiklari
quizler; ders i¢i katiimlari (6dev, sunum ve
derse olan ilgi) ve genel degerlendirme
sinavi  puanlarinin  ortalamalari  alinarak
sertifikasyon icin nihai puan elde edilmistir.
Sonuglar 17 Subat 2024 tarihinde proje
web sitesi Uzerinden (neet2market.com)
duyurulmustur.

Sinav  sonucunda 57 kursiyer de 70
puan barajini asarak Sertifika almaya hak
kazanmistir.

Sertifikg
Sinayy Ag

Syon iciny Yaptian Gen,

iklang,, Sonugtar icin ty

ey

EXAMINATION RESULTS

The final score for certification was obtained
by averaging the scores of the quizzes that the
trainees took at the end of the course, their in-
class participation (homework, presentation
and interest in the course) and the overall
evaluation exam. The results were announced
on the project website (neetZmarket.com) on
February 17, 2024.

As a result of the exam, 57 trainees exceeded
the 70 point threshold and were entitled to
receive a certificate.

siyor p rojesinge
& Degeriengirme
klayiniz,

www.neet2market.com




AD SOYAD GENEL SINAV SQUIZVE DERSICI SERTIFIKA PUANI SERTIFIKA

NAME SURNAME : KATILIM (%60GS+%40QKP) CERTIFICATE
N QUIZ AND IN-CLASS CERTIFICATE SCORE
PARTICIPATION

1 ABDULKADIR CAKMAK 69 79 73 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

2 ABDULLAH ATASOY 70 90 78 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

3 ABDULLAH YILDIRIM 66 78 70,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

4 ABDURRAHMAN YAKUPHAN | 76 92 82,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

5 ALEYNA YILDIRIM 83 89 85,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

6 ALi BULBUL 76 91 82 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

7 ARZU AYDIN 86 92 88,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

8 BATUHAN BOZ 75 89 80,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

9 BERNA GORER 81 91 85 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

10 BURAK ORAN 86 83 84,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

n BUSE YAZICI 60 90 72 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

BUSRA KARABULUT 89 93 90,6 ALMAYA HAK KAZANDI

12 QUALIFIED TO RECEIVE
13 BUSRA UZUN 75 94 82,6 ALMAYA HAK KAZANDI

QUALIFIED TO RECEIVE

14 CEYLAN TASKUM 84 92 87,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

15 DILARA KURT 84 93 87,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

16 EBRU CICEK 66 80 71,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

17 EDA ERTE 81 90 84,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

18 ELIF SANCAK 81 94 86,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

19 ERDEM EROL OZKAN 63 85 71,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

20 ESRA TUTUNCU 84 94 88 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

21 FATMA BALTACI 89 87 88,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

22 FATMA RANA KARATAS 84 90 86,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

23 FEYZA KUK 90 92 90,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

24 FIRATCAN CANAKCI 84 93 87,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

25 GIZEM LATIF 72 86 77,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

26 GOZDE GURHAN 89 95 91,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

27 HALE TURKUT 78 88 82 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

28 HUSEYIN BAYRAKTAR 78 93 84 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE




AD SOYAD GENEL SINAV QUIZ VE DERS iCi SERTIFIKA PUANI SERTIFIKA
NAME SURNAME GENERAL KATILIM (%60GS+%40QKP) CERTIFICATE

EXAMINATION QUIZ AND IN-CLASS CERTIFICATE SCORE
PARTICIPATION

29 ILEYDA AKDENIZ 78 92 83,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

30 ILKNUR SIMSEK 83 90 85,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

31 IREM BALEKOGLU 87 920 88,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

32 IREM KUMAS 70 93 79,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

33 KADIR BERK SEN 66 89 75,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

34 KEMAL CELIK 64 80 70,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

35 KUBRA AYDIN 84 94 88 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

36 MELIHA DURMUS 80 86 82,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

37 MELIKE UNVER 95 95 95 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

38 MELISA AY 63 85 71,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

39 MERVE KARA 87 93 89,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

40 MERVE SAHIN 89 94 91 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

41 MUHAMMED ENES BUDAK 78 85 80,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

42 MUHAMMET SAGLAM 66 78 70,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

43 NAZIRE GUL AYAZ 86 95 89,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

44 OMER FARUK TOSUN 67 76 70,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

45 RECEP YAMAN 87 95 90,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

46 SAHRA GUL 73 920 79,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

47 SELMA SANLI 76 90 81,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

48 SENA YILMAZ 86 920 87,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

49 SEVDENUR BETUL KULAC 93 94 93,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

50 SUMEYYE AYDIN 76 86 80 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

51 SEYMA AYDIN 87 91 88,6 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

52 UMMIHAN ALEMDAR 75 92 81,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

53 UMRAN BIRINCI 86 91 88 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

54 YUSUF CAN YAYLI 66 78 70,8 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

55 ZEYNEP MALKOC 66 87 74,4 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

56 ZEYNEP SAYGIN 66 89 75,2 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE

57 ZULAL UZUNTAS 84 94 88 ALMAYA HAK KAZANDI
QUALIFIED TO RECEIVE




SERTIFIKA
TORENI

“Ne Egitimde Ne istihdamda Olan Gencler
icin isglicii  Piyasasini Destek Programi
(NEETPRO), NEET’ler Pazara Erisiyor”
Projesi kapsaminda, KTU Teknoloji Transferi
Uygulama ve Arastirma Merkezi'nde
dlzenlenen sertifika toéreni ile egitimlere
katihm saglayan ve sinavlari basari ile
tamamlayan kursiyerlere sertifikalari takdim
edildi.

KTU Rektér Yardimeisi Prof. Dr. Okumus
egitim ve sinav slrecini tamamlayarak
sertifika almaya hak kazanan tim kursiyerleri
tebrik ederek bundan sonraki is hayatlarinda
kendilerine basarilar diledi.

-Kariyerlerini sekillendirdiler, kisisel becerilerini
gelistirdiler...

Egitimleri birincilikle tamamlayan kursiyer
Melike Unver de yaptigi konusmada projenin
bir pargasi olmaktan mutluluk duydugunu
belirterek, “Aldigimiz egitimler kendi
potansiyelimi Ust seviyeye c¢ikarmak igin
bana firsat tanidi, sosyallesmemi sagladi. Bu
projenin bana sagladigi en buUyldk kazanim
da network olusturmakti. Ayrica kariyerimi
sekillendirmek icin de cok yardimci oldu” dedi.

Diger bir kursiyer Recep Yaman da almis
olduklari egitimler sonucunda is arama
strecinde daha bilingli ve hazirlikl bir sekilde
ilerleyebileceklerini ifade ederek, proje
kapsaminda kisisel beceri ve zaman ydnetimi
gibi konularda kendilerini daha da gelistirme
olanagdi bulduklarini ifade etti.
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CERTIFICATE
CEREMONY

Within the scope of the Project “Neither
in Education nor in Employment, Labor
Market Support Program for Young People
with Neither Education nor Employment
(NEETPRO), NEETs Access the Market”, the
certificates were presented to the trainees
who participated in  the trainings and
successfully completed the exams with the
certificate ceremony held at KTU Technology
Transfer Application and Research Center.

KTU Vice Rector Prof. Dr. Okumus
congratulated all the trainees who completed
the training and exam process and wished
them success in their future business lives.

-They shaped their careers and developed
their personal skKills...

Melike Unver, who completed the trainings
with the first place, stated in her speech that
she was happy to be a part of the project and
said, “The trainings we received gave me the
opportunity to maximize my own potential
and enabled me to socialize. The biggest gain
that this project provided me was to create
a network. It was also very helpful in shaping
my career.”

Recep Yaman, another trainee, stated that
as a result of the trainings they received, they
will be able to proceed more consciously and
prepared in the job search process, and that
they had the opportunity to further improve
themselves on issues such as personal skills
and time management within the scope of the
project.
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BiREYSEL EYLEM
PLANI SURECI

/INDIVIDUAL ACTION
PLANS (IAP)




ISKUR BIREYSEL
EYLEM PLANI (BEP)
SURECI

Proje kapsaminda sertifika almaya
hak kazanan kursiyerlere  Trabzon
ISKUR il Mudurliga tarafindan ISKUR
hizmetleri hakkinda genel bilgilendirme
ve danismanlik hizmeti verilmistir. Bu
noktada is gucl piyasasina girmesi
muhtemel adaylar olan NEET’lere is ve
Meslek Danismanligi, CV Hazirlama, s
Arama Becerileri vb. bilgiler sunulmustur.
4 versiyondan olusan Bireysel Eylem
Plani surecinde toplamda 24 kursiyerimiz
istihdam edilmistir.

ISKUR INDIVIDUAL
ACTION PLAN (IAP)
PROCESS

Within the scope of the project, general
information and counseling services on
ISKUR services were provided by Trabzon
ISKUR Provincial Directorate to the trainees
who were entitled to receive certificates.
At this point, information such as Job and
Vocational Counseling, CV Preparation,
Job Search Skills, etc. were provided to
NEETs who are likely candidates to enter
the labor market. A total of 24 trainees
were employed during the Individual Action
Plan process consisting of 4 versions.
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UYE FIRMALARLA
BULUSMALAR

Trabzon Ticaret Borsasi olarak
gerceklestirilen Uye bulusmalari toplantilari
kapsaminda; Trabzon’ un 8 ilgesinde
bulunan Gyelerle projenin tanitimi yapilirken
kursiyerlerin istihdamlari i¢in Uye firmalarla
bir araya gelinerek bilgiler verildi.

MEETINGS WITH
MEMBER COMPANIES

Within the scope of the member meetings
held as Trabzon Commodity Exchange;
While the project was introduced to
the members in 8 districts of Trabzon,
information was given by coming
together with member companies for the
employment of trainees.

www.neet2market.com B}



BASINDA Biz... IN THE MEDIA

NEETs are Accessingto Market projesi Within the scope of the “NEETs are

kapsaminda; Accessing to Market” project:
A05.10.2023, 05.02.2024 ve A A total of 4 radio programs were
17.03.2024, 02.08.2024 tarihlerinde conducted on 05.10.2023, 05.02.2024,
toplamda 4 adet radyo programi, 17.03.2024, and 02.08.2024.
AToplamda 41 adet vyazili basin AA total of 41 written press releases.
paylasimi,

A A total of 26 online news site shares.
AToplamda 26 adet online haber

sitesi paylasimi, A A total of 162 posts were made on

the project’s website and social media
AProjenin web sitesi ve sosyal medya accounts.

hesaplarinda toplamda 162 paylasim

gerceklestirilmistir.

TRT RADYO PROGRAMINA KONUK OLDUK
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TRT RADYO
PROGRAMINA
KONUK OLDUK

Proje sUrecinde toplamda 4 kez TRT
Trabzon Radyosu’na konuk olduk.

5.10.2023 tarihinde yapilan programda
Proje Koordinator Asistani Goékgenur Ulu
tarafindan proje slrecinde yUratulecek
faaliyetler, verilecek egitimler ve proje
hakkinda bilgiler verildi, ayrica kursiyer
adaylarinin  projeye  basvurulabilmeleri
icin son basvuru tarihi de paylasilarak 15-
29 vyas araligindaki gencler icin duyuru
yapiimis oldu.

5.02.2024 tarihinde vyapillan programa
Egitim ve Is Arama Koordinatérii Ceren
Aydin katildi. Programda bir yandan egitim
sUrecinin nasll ilerlediginden bahsedilirken
bir yandan da egitim sireci sonrasinda
yapilacak olan sertifikasyon ve Bireysel
Eylem Plani sUreclerine yer verildi.

17.03.2024 tarihinde vyapilan programa
Proje Koordinatdr Asistani Gokcenur Ulu,
Egitim ve Is Arama Koordinatérii Ceren
Aydin ve kursiyerlerden Feyza Kuk, ileyda
Akdeniz, Melike Unver katildi. Programin
birinci  boéliminde proje koordinator
asistani  Gokcenur Ulu ve egitim ve
is arama koordinatéri  Ceren Aydin
proje slreci ve gerceklesen faaliyetler
hakkinda bilgiler verirken; ikinci boélimde
ise egitimlerini basariyla tamamlayan
ve sertifika alan kursiyerlerden Melike
Unver, ileyda Akdeniz ve Feyza Kuk da
projenin kendilerine sagladigi katkilarin
yani sira proje hakkindaki duygu ve
dusuncelerini ifade ettiler.

02.08.2024 tarihinde yapilan Gen¢ Yasam
programa kursiyerlerden Firatcan Canakci
ve Ummihan Alemdar katildi. Kursiyerler
programda proje sUrecindeki faaliyetlerden
bahsederken bunun yani sira projenin
kendilerine sagladigi katkilardan ve aldiklari
egitimlerin  gelecekteki planlarina olan
etkilerinden bahsettiler.

. \VWW.Neet2market.com

WE WERE GUESTS
ON TRT RADIO
PROGRAM

We were guests on TRT Trabzon Radio
a total of four times during the project
process.

On October5, 2023, during thefirst program,
Project Coordinator Assistant Gok¢enur Ulu
provided information about the activities
to be carried out during the project, the
trainings to be provided, and general
details about the project. Additionally, the
final application date for candidates was
shared, making an announcement to young
people aged 15-29.

On February 5, 2024, Education and
Job Search Coordinator Ceren Aydin
participated in  the second program.
The discussion covered how the training
process was progressing, along with details
about the certification and Individual Action
Plan processes that would take place after
the training period.

On March 17, 2024, Project Coordinator
Assistant Gokcenur Ulu, Education and
Job Search Coordinator Ceren Aydin,
and trainees Feyza Kuk, lleyda Akdeniz,
and Melike Unver participated in the third
program. In the first part of the program,
GoOkgenur Ulu and Ceren Aydin provided
information about the project process and
completed activities. In the second part,
the trainees who successfully completed
their training and received certificates—
Melike Unver, lleyda Akdeniz, and Feyza
Kuk—shared their thoughts and feelings
about the project, as well as the benefits it
provided them.

On August 2, 2024, in the fourth program
“Young Life,” trainees Firatcan Canakci
and Ummihan Alemdar participated. They
discussed the project activities and the
contributions the project made to them,
as well as how the training they received
influenced their future plans.
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PROJE TANITIM
FILMIMIZ
NEETs are Accessingto Market projesi

kapsaminda;

Proje sUrecimizin ana faaliyetlerini iceren
proje tanitim filmimizi izlemek icin okutun

TRAILER OF
PROJECT

Within the scope of the “NEETs are
Accessing to Market” project:

Scan to watch our project introduction
video, which includes the main activities
of our project process.
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KAPANIS
KONFERANSI

Proje  faaliyetlerinin ~ tamamlanmasiyla
birlikte proje kapsaminda elde edilen
ciktilarin kamuoyu ile paylasilmasi amaciyla
29.07.2024 tarihinde Trabzon Panagia
Premier Otel’ de Kapanis Konferansi
gerceklestiriimistir.

Trabzon Panagia Hotel’de yapilan kapanis
toplantisina Trabzon Valisi Aziz Yildinm,
Trabzon BuyUksehir Belediyesi Genel
Sekreteri Girkan Uctincti Trabzon Ticaret
ve Sanayi Odasi Yonetim Kurulu Baskani
Erkut Celebi, Trabzon Esnaf ve Sanatkarlar
Odasli Baskani Murat Kara, Trabzon Ticaret
Borsasi Meclis Baskani Nevzat Ozer,
Yonetim Kurulu Baskani EyyUp Ergan
ve meclis Uyeleri ile proje ortaklarn ve
kursiyerler katildi.

Toplantinin acilisini yapan TTB Yonetim
Kurulu Baskani EyyUp Ergan,her zaman
ve her yer de daima verim ve Kkaliteyi
arttirmak icin caba sarf edip, bunun igin de
projeler uyguladiklarini hatirlatip, insana da

yatinm yaparak c¢alismalari strdtrduklerini
belirterek sunlari sdyledi:

“Dlnya da s6z sahibi oldugumuz findikta
bahcelerdeki verim ve kaliteyi arttirmak
icin 20 yildir caba go6steriyoruz. Bu konuda
onderlik yaptik, Turkiye'ye o6rnek olduk.
Sonrasinda her isin basl insan diyerek,
issizlik oraninin yuksek oldugu geng
nifusumuzda nitelikli isgucint arttirmak
icin Karadeniz Teknik Universitesi ile isbirligi
yaparak Neet’ler Pazara Erisiyor projesini
yaklasik 1 yildan beri uyguluyoruz.Kurslara
katilan 60 gencimizin i¢cinde 24’UG buradan
aldiklan bilgilerle edindikleri kalite ile is
sahibi oldular. Geri kalanlarin da zaman
icinde islerine kavusacaklarina inaniyoruz.
Ulkemizi kalkinmis ve dinyanin  sayil
ekonomileri arasina girmis olarak gérmek
icin, “Cok calisip, cok Uretip, cok satip,
cok kazanacagiz” sloganini kendimize hep
birlikte rehber edinmemiz gerektigini bir
kere daha tekrarliyorum.”
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"NeePler Pazara
Erisiyor'’ projesi
tamamlandi

VRUPA Birligi ve Turkiye tarafindan desteklenen,
Caligma ve Sosyal Giivenlik Bakanhdn, Dis lliskiler ve
vrupa Birlii Genel Midirligl'nce desteklenerek
Trabzon Ticaret Borsas koordinatériigiinde Karadeniz
Teknik Oniversitesi ile ishirligi yapilarak yiriitilen “Ne-
et'ler Pazara Erisiyor” Projesi tamamiandi.

Panagia OteP'de yapilan kapams toplantisina Trabzon
Valisi Aziz Yildinm, Trabzon Bilyilksehir Belediyesi Genel
Sekreteri Girkan Uctincil, K70 Rektdr Yardimcisi Prof. Dr.
Halil ibrahim Okumus, Calisma ve Sosyal Giivenlik Bakan-
11 Drs ltiskiler ve Avrupa Birligi Genel Mudir Yardimeist
Ersoy Glinay, KTU Teknoloji Transfer Merkezi Madiiri Prof.
Dr. Oktay Yildiz, Trabzon Ticaret Borsas: Meclis Bagkant
Nevzat Ozer, TTB Yonetim Kurulu Bagkani Eyylp Ergan,
Trabzon Ticaret ve Sanayi Odast Yonetim Kurulu Baskani
Erkut Celebi, Trabzon Esnaf ve Sanatkarlar Odast Baskant
Metin Kara, ISKUR il Mildilr Servet Kaba, TTB Meclis lye-
leri ile proje ortaklan ve Kursiyerler katildi.

“KURSLARA KATILAN 57 GENCIMIZIN
24'0is SAHIBI OLDU”
Toplantimin agilisini yapan TTB Yénetim Kurulu Baskani
Eyyiip Ergan, her zaman ve her yerde
daima verim ve kaliteyi artbrmak igin
caba sarf edip, bunun icin de projeler
uyguladiklarn hatirlatip, insana da
yatinm yaparak calismalan stirdir-
diiklerini befirterek sunlan soyledi:
“Diinya da s5z sahibi oldugu
dikta bahgelerdeki verim ve Kkaliteyi
arttrmak igin 20 yildir caba gosteri-
yoruz. Bu konuda bnderlik vaptik,
Tiirkiye'ye dmek olduk. Sonrasinda
her Isin basi insan diyerek, issizlik
oraninin yitksek oldugu geng niifusu-
muzda nitelikli isgliclni arthrmak
i¢in Karadeniz Telmik Oniversitesi ile isbirligi yaparak Ne-
et'ler Pazara Erisiyor projesini yaklasik 1 yildan beri uygu-
juyoruz. Kurslara katilan 57 gencimizin iginde 24'0
buradan aldikian bilgilerle edindikleri kalite ile is sahibi ol
dular, Geri kalanlann da zaman iginde islerine kavusacak-
Janna inaniyoruz. Olkemizi kallonmis ve diinyamn sayilt
ekonomileri arasina girmis olarak gormek icin, “Cok cali-
s1p, cok Gretip, ok satip, ¢ok. kazanacagiz” sioganini ken-
dimize hep birlikte rehber edinmemiz gerektigini bir kere
daha tekrarliyorum.”
TRABZON VALISI YILDIRIM: NITELIKLE
isGUCD COK ONEMLI”

Toplantida s6z alan Trabzon Valisi Aziz Yildinm ise,
sgalondaki bos yerlerin is sahibi oldukian icin gelemeyen
Kursiyerlere ait oldugunu d3renince ok mutiu oldum” de-
dikten sonra séyle devam etti: “Bir Kisi bile olsa istihdama
Kkatks bulunmak icin yapilan calsmalan cok dnemsiyoruz.
Devletimiz bu konuda azami imkan taniyor. Standard!
yiiksek, egitimi iyi ve mesledi olan insanlanniz ne kadar
ok ise ekonominiz de o kadar iyidir. Bunun icin de nite-
Jikli isgiicii ok ama cok ‘Snemil. Bugiin belirli mesleklerde
isgiiciine ciddi ihtiya¢ var. T0IK’in son verilerine gdre 550
bin teknik eleman aramyor. Bu projelerie de genclerimize
kiligiik dokunuslaria niteliklerini arttirmak ve meslek sa-
hibi olmalarim saglamak lazim. ‘Ben her seyi yaparm’

diyen dedil, “Bu suisi en iyl sekilde yapanm’ diyenierden

olmak lazym.” Toplantida KTU Relktor Yardimcisi Prof. Dr.

Halil ibrahim Okumus, Trabzon BilyUksehir Belediyesi

Genel Sekreteri Gilrkan Dgiincil Trabzon ISKUR It Milckir

Servet Kaba, Cal e Sosyal Glvenlik Bakanhd Dis llis-

kiler ve Avrupa Birligi Genel Midiir Yardwncisi Ersoy Gil-

nay’da projenin paydasian olarak séz alip gbritslerini ifade
ettiler. Toplantinin sonunda ise proje dansmant KTU Tek-
noloji Transfer Merkezi Miidiirl Prof. Dr. Oktay Yildiz pro-
jenin bagindan sonuna kadar olan seriivenini sunum
yaparak anlatb.

]
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THE CLOSING
CONFERENCE

With tlje completion of the project activities,
a Closing Conference was held on July 29’
2024, at Trabzon Panagia Premier Hotel te
share the outputs obtained within the scope of
the project with the public.

The closing meeting at Trabzon Panagia
Ho;‘e/ was attended by Trabzon Governor
Aziz Yildinm, Secretary-General of Trabzon
Met(opo/itan Municipality Gurkan Ucdnci
Chairman of the Board of Trabzon Chambe;
of Commerce and Industry Erkut Celebi
Chairman of Trabzon Chamber of Tradesmer;
and Craftsmen Murat Kara, Chairman of the
Assemb/}{ of Trabzon Commodity Exchange
Nevzat Ozer, Chairman of the Board Eyyup
Ergan, members of the assembly, project
partners, and trainees. ’

TTB__ Chairman of the Executive Committee
Eyyg/o Ergan, who made the opening speech
remmded the audience that they have a/ways'
strived to increase productivity and quality
everywhere and at all times, and that they
ha\(e implemented projects to achieve this
while also investing in people. He said: '

f‘For 20 years, we have been making efforts to
increase productivity and quality in the hazelnut
orchards, where we are a global leader. We
led the way in this regard and set an exoﬁﬁp/e
for Turkey. Later, believing that ‘everything
starts yvith people,” we initiated the NEETs
Aecessmg the Market project in collaboration
W/th Karadeniz  Technical  University to
increase the qualified workforce among our
young population, where unemployment rates
are h/gh. Out of the 60 young people who
participated in the courses, 24 have found jobs
thanks to the quality knowledge they gained
here. We believe the remaining participants
will also find employment over time. To see
our country developed and ranked among the
world'’s leading economies, | repeat once again
that we must adopt the slogan ‘Work hard

produce more, sell more, and earn more’ czs'
our guide together.”




Toplantida séz alan Trabzon Valisi Aziz
Yidirm ise, ““Salondaki bos vyerlerin
is sahibi olduklari icin gelemeyen
kursiyerlere ait oldugunu &grenince
¢ok mutlu oldum. dedikten sonra soyle
devam etti:

“Bir kisi bile olsa istihdama katki bulunmak
icin yapilan calismalari cok dnemsiyoruz.
Devletimiz bu konuda azami imkan
taniyor. Standardi yuksek, egitimi iyi ve
meslegdi olan insanlariniz ne kadar ¢ok ise
ekonominiz de o kadar iyidir. Bunun i¢in
de nitelikli isglct ¢cok ama ¢ok onemli.
Bugln belirli  mesleklerde isgucune
ciddi ihtiyac var. TUIK’in son verilerine
gore 550 bin teknik eleman araniyor.
Bu projelerle de gencglerimize kuguk
dokunuslarla niteliklerini arttirmak ve
meslek sahibi olmalarini saglamak lazim.
‘Ben her seyi yaparm’ diyen degil, “Bu
su isi en iyi sekilde yaparim’ diyenlerden
olmak lazim.”

Toplantida Trabzon ISKUR il Mudiri
Servet Kaba, Karadeniz Teknik
Universitesi Rektér Yardimeisi Prof. Dr.
Halil ibrahim Okumus, Calisma ve Sosyal
Guvenlik Bakanhg Dis iliskiler ve Avrupa
Birligi Genel Mududr Yardimcisi Ersoy
GUnay’da projenin paydaslari olarak séz
alip goruslerini ifade ettiler.

Toplantinin sonunda ise proje danismani
KTU 6gretim Uyesi Prof. Dr. Oktay Yildiz,
projenin basindan sonuna kadar olan
serlUvenini sunum yaparak anlatti.
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ye.
NiTELIKLi i5 GUCUNE
iHTIYAC VAR
vruna Birlii ve Tiirkiye tarafindan destekdenen,
(;alrma vlge Sosyal Giiveniik Bg_kanl‘npulj__nls
jiskiler ve Avrupa Birigi Genel Mildirilgiince
desteklenerek Trabzon Ticaret Borsas) koordina-
torfiigiinde Karadeniz Teknik Universitesi ile |§mrl|g|!
yapilarak yilriitiilen “Neetler Pazara Erigiyor
Projesi tamamiandi. Toplantmm q_c.lhslm yapan
TIB Yonetim Kurulu Baskani Eyyiip Ergan,.herl
zaman ve her yerde daima verim ve kal_neyl
artirmak icin ¢aba sarf edip, bunun icin de projeler
uyguiadiklarm habriatip, insana da yahnm yaPalak
cabgmalari siirdiirdiiklerini befirterek su}lan styledi
“jssizlik oraninin yiiksek oldugu genc nifusumuzda
niteliki isgliciini arttrmak icin Karadeniz Teknik
Universitesi ile isbirligi yaparak Neetler Pazara
Erisiyor projesini yaklasik 1 yildan beri w:g_uluyunm
Kurslara katian 57 gencimizin iginde 2_4 u.buradz.an.
aldikian bilgilerle edindikleri kalﬂe‘ !le is Sal‘!lbl
oldular. Geri kalaniann da zaman icinde islerine
caklanna inamyoruz.”
ka“:ﬁ:namm sbz alar‘{ Trabzon \lalis_i Aziz ‘rllm_nr_n
ise, “Salondaki bos yerlerin is sahibi {]H!.!I_dﬂrl_l@ll‘l
gelemeyen kursiyerlere ait nldug’lurgu ogrenince
cok mutiu oldum. Bir kisi bile olsa |st!!1dam§ katki
pulunmak icin yapian calismalar cok nQew!s!quL
Bugiin belirli mesleklerde isgiiciine ndm lhtlya_c;
var. TUIK'in son verilerine gire 550 bin teknik
eleman araniyor. Bu projelerie de genglerimize
kiigiik dokunustaria niteliklerini an}lnnak ve meslek
sahitii oimalanm sagtamak lazm.” Tuplg_ntmm S0
nunda ise proje danismam KTU Teknoloji Trapslg,r
Merkezi Miidiirii Prof. Dr. Oktay ‘llldl_z lprop.mn
basmdan sonuna kadar olan seriivenini sunum
yaparak anlatt.

N
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Trabzon Governor Aziz Yildirim, who took
the floor during the meeting, said, “l was very
pleased to learn that the empty seats in the
hall belong to trainees who couldn’t attend
because they have found employment.” He
continued:

“We highly value efforts aimed at
contributing to employment, even if it is
just for one person. Qur state provides
maximum opportunities in this regard. The
more highly educated, well-trained, and
skilled people you have, the better your
economy will be. That’s why a qualified
workforce is extremely important. Today,
there is a significant need for labor in certain
professions. According to the latest data
from TUIK, 550,000 technical staff are being
sought. With these projects, we need to help

Trabzon'da 60 geng is diinyasina hazir hale getirildi
i P | "

o e !‘?‘r‘?

oz, bz do

i Sahbi oy, ‘Dinyada $62

. \VWW.Neet2market.com

young people enhance their qualifications
with small interventions and ensure they
gain a profession. Instead of saying ‘I can
do anything,’ they should be saying ‘I can
do this job in the best way possible.””

During the meeting, Trabzon ISKUR
Provincial Director Servet Kaba, Karadeniz
Technical University Vice Rector Prof. Dr.
Halil ibrahim Okumus, and Deputy Director
General of External Relations and European
Union at the Ministry of Labor and Social
Security Ersoy Gunay, also spoke as project
stakeholders and shared their views.

At the end of the meeting, project consultant
and KTU faculty member Prof. Dr. Oktay
Yildiz gave a presentation outlining the
Jjourney of the project from beginning to end.

k. W Kapanustopian .
e faa Vi, “Salondag bo‘fyanenmsai.‘,ﬂf
i e KA
e T j Lk 5 1 Oldum. Stang;
B Rt e
aman| _ telidiggiici o unemh."dgi”lﬁ 705
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DEGERLENDIRME
VE SONUCLAR/

EVALUATIONS
AND RESULTS




Basari Degerlendirmesi:

Projenin Basarisi

Proje kapsaminda, en az %50 si kadinlardan
olusan NEET’lere mesleki, genel ve sosyal
beceri egitimleri verilmistir. Egitimlerin
sonucunda katilimcilarin %95’i basariyla sertifika
almis, ve istihdam orani %44 (25 kisi) olarak
gerceklesmistir. Proje, katiimcilarin is glcine
katiimini artirarak hedeflerine buyuk o6l¢tude
ulasmistir. Ayrica, TTB Uyelerinin  %84,67’si
projenin etkinligi ve sunulan hizmetlerden
memnun olduklarini belirtmislerdir.

Egitim Basarisi

1608 Saat Egitim: Proje kapsaminda, 15-29
yas araliginda ne egitimde ne istihdamda
olan kursiyerlere 1608 saat suren mesleki,
genel ve sosyal beceri egitimleri verilmistir. Bu
egitimler, kursiyerlerin is hayatinda ve sosyal
yasamda ihtiya¢ duyacaklar cesitli becerileri
kazanmalarini  saglamistir. Egitimlerin iceridi,
Genel Uluslararasi Ticaret, Teknik ingilizce,
GDO, Hijyen, Etiketleme, Organik Uretim ve
benzeri 6nemli konulari kapsamistir.

Basari Oranlari: 60 kursiyer ile baslanan
egitim sureci 57 kursiyer ile tamamlamis ve
egitimi tamamlayan tum kursiyerler (57 Kkisi)
Karadeniz Teknik Universitesi (KTU) onayli
sertifikalarini almaya hak kazanmistir. Bu basari,
kursiyerlerin egitim sUrecinde gdsterdigi yuksek
performansin bir géstergesidir.

istihdam Oranlar::

istihdam:  Proje  sonunda, egitimlerini
tamamlayip sertifika alan kursiyerlerin %42’si (24
kisi) istihdam edilmistir. Egitim sureci icerisinde
istihdam edilen 1 kursiyer ile birlikte toplamda
25 kisi (%44) istihdama kazandirlmistir.  Bu
sonug, verilen egitimlerin ve saglanan rehberlik
hizmetlerinin etkinligini ve is gicu piyasasinda
karsilik buldugunu gdstermektedir.

Sertifikasyon:

KTU Onayl Sertifikalar: Egitim programini
basariyla tamamlayan kursiyerlerin  tamami
KTU onayli sertifikalarini almistir. Bu sertifikalar,
katiimcilarin is gicl piyasasinda taninirhgini
ve is bulma sureclerindeki sanslarini artirmistir.
Sertifikasyon, katiimcilarin  aldiklari egitimin
resmi olarak tanindigini ve yetkinliklerinin
belgelendigini gostermektedir.

Success Evaluation:

Project Success

The project provided vocational, general and soft
skills trainings to NEETs, at least 50% of whom
were women. At the end of the trainings, 95% of
the participants were successfully certified and
the employment rate was 44% (25 people). The
project has largely achieved its objectives by
increasing participants’ participation in the labor
force. In addition, 84.67% of TMA members stated
that they were satisfied with the effectiveness of
the project and the services provided.

Training Achievement

1608 Hours of Training: Within the scope of the
project, 1608 hours of vocational, general and soft
skills trainings were provided to trainees between
the ages of 15-29 who were neither in education
nor in employment. These trainings enabled the
trainees to acquire various skills that they will
need in business and social life. The content of
the trainings covered important topics such as
General International Trade, Technical English,
GMO, Hygiene, Labeling, Organic Production, etc.

Success Rates: The training process, which
started with 60 trainees, was completed with
57 trainees and all trainees (57 people) who
completed the training were entitled to receive
their certificates approved by Karadeniz Technical
University (KTU). This success is an indication of
the high performance of the trainees during the
training process.

Employment Rates:

Employment: At the end of the project, 42%
(24 people) of the trainees who completed their
training and received certificates were employed.
Together with 1 trainee who was employed during
the training process, a total of 25 people (44%)
were employed. This result shows the effectiveness
of the trainings and guidance services provided
and their response in the labor market.

Certification:

KTU Approved Certificates: All trainees who
successfully completed the training program
received KTU approved certificates. These
certificates increased the participants’ recognition
in the labor market and their chances of finding
a job. The certification shows that the training
received by the participants is officially recognized
and their competencies are documented.
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PROJEMIZIN
SONUCUNDA...

1) Proje kapsaminda en az %50’si kadin olmak
Uzere, 60 kisi ile baslayan egitim sureci
40 kadin 17 erkek olmak Uzere toplamda
57 kursiyer ile tamamlanmis; bu sUrecte
kursiyerler pazara erisim alaninda mesleki,
genel ve sosyal beceri egitimleri almistir.

2) Egitimlgri tamamlayan 57 kursiyerin
tamami KTU onayli sertifikalarini almistir.

3) Su ana kadar ilgili sektorlerdeki sirketler
sertifikall kursiyerlerin  %42’sini (24 Kisi)
istihdam etmistir. Egitim sUrecinde ayrica
istihdam edilen bir kursiyer ile toplamda 25
kisi istihdam edilmistir.

4) Sertifika almaya hak kazanan kursiyerler
icin ISKUR il Mudurlagu ile isbirligi icinde
Bireysel Eylem Planlari hazirlanmistir.

5) “ihracatta Sorunsuz iletisim ve Yenilikci
Yaklasimlar”, “Ihracatta Sorunlarin
Co6zUimUune Yonelik Farkindalk Yaratma” ve
“Insana Yakisir isler ve Yonetim Alaninda
Basari Hikayeleri” konulu 3 adet seminer
dizenlenmistir.

6) Uluslararasi pazara erisim alaninda nitelikli
isglclne kolayca ulasabildikleri icin TTB
Uyelerinin memnuniyet dlizeyi %84,67 olarak
olculmustdar.

7) Genel uluslararasi ticaret, teknik ingilizce,
kirleticiler, GDO, hijyen, etiketleme, organik
Uretim, paketleme kurallarl, pazarlama
standartlari, pazarlama arastirmasi, genel
beceri, 6zglven ve motivasyon konularinda
toplamda 1608 saat egitim verilmistir.
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AS A RESULT OF
OUR PROJECT...

1) Within the scope of the project, the training
process that started with 60 people, at least
50% of whom were women, was completed
with a total of 57 trainees, 40 women and
17 men; in this process, trainees received
vocational, general and social skills training
in the field of market access.

2) All 57 trainees who completed the trainings
received their KTU-approved certificates.

3) So far, companies in the relevant sectors
have employed 42% of the certified trainees
(24 people). A total of 25 people were
employed with one trainee who was also
employed during the training process.

4) Individual Action Plans were prepared in
cooperation with the Provincial Directorate
of ISKUR for the trainees who were entitled
to receive certificates.

5) Three seminars on “Seamless
Communication and Innovative Approaches
in Export”, “Creating Awareness for Solving
Problems in Export” and “Decent Work
and Success Stories in Management” were
organized.

6) In the area of access to international
markets, the satisfaction level of TMA
members was measured as 84.67%, as they
can easily access qualified labor force.

7) A total of 1608 hours of training was
provided on general international trade,
technical English, pollutants, GMO, hygiene,
labeling, organic production, packaging rules,
marketing standards, marketing research,
general skills, self-confidence and motivation.
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NEETS ARE ACCESSING TO MARKET
NEET'LER PAZARA ERISIYOR

EGITIMDEN SONRA ALANINDA UZMAN
ISTIHDAM OLANAG! EGITMENLER

KTO ONAYLI
SERTIFIKA

DO OO/ neet2market

8u proje Avrupa Birgi ve Tarkiye Cumhurivet
tarafindan finanse ediimektodic

NEETS ARE ACCESSING TO MARKET

Sozlesme No: TREESP1.2.NEETPRO/R03/269

£3

NEETLER
PAZARA ERiSiYOR

Egitimde ve istihdamda olmayan gencler kalifiye hale gelip,
is guicl piyasasina katiliyor!

GONLOK 10 EURO




NEETS ARE
ACCESSING TO MARKET

+ Mesleki, genel ve sosyal beceri alanlant

saat ticretsiz egitim.

« Karadeniz Teknik ‘Universitesi onayh sertifika,

« ihracatta yenilikgi yaklagimlar ve sorunlann
gdzimine yonelik diizenlenecek 3 seminere katim,
« Gelecekteki olas calisma ortamint deneyim!eyebil-

mek igin 10 firmaya teknik ziyaret,
« igverenlerle yiiz yuze gorisme firsat,

Fuan'na katim,

+ iSKUR tarafindan hazmanacak bireysel eylem plani

ve meslek danigmanhgint alarak is guct piyasasina

katilma imkant.

60 NEET Kkursiyeri Kkatilacaklan her egitim gini
igin gunlak 10 € harcirah alacaklardir.

Egitimler Trabzon Ticaret Borsas! egitim s
gerqebdestivilecekﬁr. Konum igin karekodu
ol

kutabilirsiniz.

[£] [ %) o lneeﬂmarktx

www.neet2market.com

ACCESSING 10 MARKET

[

KURSIYERLERIN
SERTIFIKALANDIRILMASI

Egitimi baganyla tamamlayan kursiyerler
Karadeniz Teknik Universitesi onayh sertifika
almaya hak kazanacaklardr. Bu sertifika
kursiyerlerin CVlerinde nemli bir yer tutacak
ve proje kapsami diginda bir yerde caligmak
isteseler bile gecerli olacaktr. Sertifikalar,
egitimin bitiminden sonra bir sertifika toreni
duzenlenerek baganh Kursiyerlere takdim
edilecektir.

t2market.com

YARARLANILACAK HiZMETLER
nda 1608

, ig imkanian
ve staj olanaklan saglayab‘lecek DOKKAF Kariyer

alonlannda

BASVURU
SURECI

Bagvurular 9 EKim 2023'te
tamamlanacak olup Ekim ay!
igerisinde egitimlere baglanacaklir.

Bagvuru sartlan

« 1529 yas arahiginda olmak,

« Egitim ve istindam sregleri devam etmiyor olmak,
« Tercinen tniversite ‘mezunu olmak,

« Erkeklerde tercihen askerlik gorevini tamamlamis
yada?2 il tecilli olmak,

« Tercihen satis Ve pazarlamaya merakli olmak,

« Tercihen temel bilgisayar ve Ingilizce bilgisine
sahip olmak.

Basvuru igin istenen Evraklar

« Kimlik fotokopisi

+ Vesikalik fotograf

+ Diploma fotokopisi

» Oz gegmis

+ Alinan sertifikalarin fotokopist
Evraklar proje ofisine teslim edilecektir.

Bagvuru igin karekodu okutabilir veya Trabzon
Ticaret Borsasinin 1. kattaki proje ofisini ziyaret
edebilirsiniz.

iigive Turkiye Cumhuryeti
Jvzca Trabzon Tica Karadeniz Teknik
Biligiveya Tarkiye

i

ludur ve bu igerik hisbir 5
‘Cumhuriyetinin gord

EGITIM
IgERlKLERi

+ Genel Uluslararas: Ticaret,
« Teknik ingilizce,

« Kirleticiler,

« GDO,

« Hijyen,

« Etiketleme,

« Organik Uretim,

+ Ambalajlama Kurallan,

+ pazarlama Standartlan,

+ pazarlama Aragtirmalan

+ Formal ve informal lletigim Becerileri,
« Oz guven,

« Motivasyon

www.neet2market.com

danmisar.

S e Avupa B ve Tukie Comburyet
" ahran fnanse edimekied.

NEETS ARE ACCESSING TO MARKET

NEET'LER PAZARA ERISIYOR

Trabzon Ticaret Borsasi vé Karadeniz Teknik
Universitesi igbirigi ile uygulanacak projede
15-29 yas araliginda ne istihdamda ne
egitimde olan 60 gence mesleki,
genel ve sosyal beceri alanlarinda
egitimer verierek is glicd
piyasasina katiimlannin
saglanmas!
hedeflenmektedit.

BiREYSEL EYLEM PLANI (BEP)

VE iSTIHDAM SURECI

Proje kap: da tim iyerler egi
baglamadan dnce iSKUR'a kayt edilecektir.
Egitimleri tamamlayip sertifika almaya hak
kazanan kursiyerlerin Bireysel Eylem Planlan
(BEP) Trabzon iSKUR il Mudad0ga tarafindan
hazanacakbr.

BEP aylik olarak tasarlanacak ve ig arama
faaliyetieri, is garﬂsmsleri, is kulaplerine katiim,
seminerler, istihdam fuarlan, kariyer ganleri vb. it
arama faaliyetlerini igerecektir. Bu noktada is gucl
piyasasina girmesi muhtemel adaylar olan
NEET'lere is ve meslek danigmanlt cv
hazidama, ig arama pecerileri vb. bilgiler
verilecektir

Toplamda 60 kursiyer 4 aylk ig arama surecinde
proje bitgesinden desteklenecektir.

Proje kapsaminda farkh gehirde ise girdigini
belgeleyen 3 kisiye tek seferlik 200 € taginma
destegi saglanacaktir

Kursiyerler ozellikle dig ticaret, organik tretim ve
pazarlama standartlan gibi alanlarda istihdam
edilecektir.
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Bu proje Avrupa Birligi ve Tirkiye Cumhuriyeti Bu proje Avrupa Birligi ve Tirkiye Cumhuriyeti

tarafindan finanse edilmektedir. tarafindan finanse edilmektedir.
T.C. Caligma ve Sosyal Giivenlik Bakanhg: Dis Iliskiler ve 10:00 Kayit
Avrupa Birligi Genel Miidiirligii ¥
“Ne Egitimde Ne Istihdamda Olan Gengler icin Isgiicii 1015 .MIIQ Knnu§ma.lan )

Piyasasim Destek Programi (NEETPRO) " Hibe Program: 10:30 Insana Yakigir Isler ve ISKUR

kapsaminda Trabzon Ticaret Borsast koordinatorliigiinde, i it Mg
Karadeniz Teknik Universitesi isbirligi ile yiriitiilmekte olan (Servet KABA- ISKUR |t Widir)
TREESP1.2.NEETPRO/P.03/269 referans numarali “NEETs 1115 Kahve arast

Are Accessing To Market (NEETler Pazara Erigiyor)” isimli
projemizin Insana Yakisir Isler ve Yonetim Alaminda Basart
Hikayeleri seminerimize sizleri davet etmekten onur ve

1130  Siirdiriilebilir Kalkinma ve insana Yakigir isler
(Bugra Ayan-Miihendis, Girigimci, Yazar)

mutluluk duyariz. 1230 (me Arast
o 1330 Findikta Bir Basan Hikayesi
Nevzat Ozer Eyyiip Ergan
Meclis Baskam Yonetim Kurulu Baskant (Seyyare Sungur/ Findik Ocag1)
14.30 Soru Cevap

Kapamig

Tarih: 07 Subat 2024
Saat : 10.00
Yer : Trabzon Ticaret Borsast
Cok Amaglt Toplant: Salonu

Bu proje Avrupa Birligi ve Tirkiye Cumhuriyeti
tarafindan finanse edilmektedir.

Karadeniz Teknik Universitesi

SERTIFIKA

Sayin MELIKE UNVER

Avrupa Birligi ve Tiirkiye Cumhuriyeti tarafindan desteklenen, T.C. Calisma ve Sosyal Givenlik Bakanligi Dis ili§kiler
ve Avrupa Birligi Genel Midrligi tarafindan yiiritilen “Ne Egitimde Ne istihdamda Olan Gencler icin inﬂcﬁ
Piyasasi Destek Programi (NEET PRO)" kapsaminda Trabzon Ticaret Borsasi'nin proje yiritiiciisi, Karadeniz Teknik
Universitesi'nin proje ortagi olarak yer aldigi “TREESP1.2.NEETPRO/P.03/269" referans numarali “NEETs are
Accessing to Market” isimli projede 30 Ekim 2023 - 6 Subat 2024 tarihleri arasinda toplam 67 is glinii (536 saat) stiren
egitim p bagariyla bu sertifil almaya hak

Prof. Dr. Halil ibrahim OKUMUS
KTU Rektor Yardimeisi
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SOSYAL MEDYA HESAPLARI

Social media accounts

@ www.neet2market.com

l@l neet2market

n neet2market

Projenin tanitimini  yapmak, ilgili NEET
adaylarina ulasmak ve projenin ilerleyisi
hakkinda kamuoyunu bilgilendirmek
amaciyla  proje  kapsaminda  sosyal
medya hesaplari ve projenin web sitesi
olusturulmus, sure¢ boyunca aktif bir
sekilde  duyurular ve  glncellemeler
faaliyetler paylasiimistir. Boylelikle &zellikle
web sitesi, sosyal medya hesaplari ve
tanitim materyalleri araciligiyla kamuoyu
farkindalgi desteklenerek projenin genis
kitlelere ulagsmasi saglanmistir.

m neet2market

neet2market

In order to promote the project, to reach
relevant NEET candidates, and to inform the
public about the project’s progress, social
media accounts and a project website were
created within the scope of the project.
Throughout the process, announcements
and updates were actively shared on these
platforms. Thus, public awareness was
supported, and the project was able to
reach a wide audience, particularly through
the website, social media accounts, and
promotional materials.

———  \VWW.neet2market.com KR




Bu yayin Avrupa Birligi ve Turkiye Cumhuriyeti’nin mali katkisiyla hazirlanmistir.
Bu yayin iceriginden yalnizca Trabzon Ticaret Borsasi/Karadeniz Teknik
Universitesi sorumludur ve bu icerik hicbir sekilde Avrupa Birligi ve Turkiye
Cumbhuriyeti’nin gérus ve tutumunu yansitmak zorunda degildir.

This publication has been produced with the financial assistance of the European
Union and the Republic of Turkey. The contents of this publication are the sole
responsibility of Trabzon Commodity Exchange/Karadeniz Technical University and
can in no way be taken to reflect the views and positions of the European Union and
the Republic of Turkey.




